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1 Reason for Change

Provide resolutions to all comments (all OPEN at the time the CR is submitted) in section 5.3.1.2 (where resolutions were not provided) and/or provide alternative resolutions taking into account solving multiple comments with a joint resolution. 
The main purpose of R02 was to keep the consistency between Ad Server and Ad Engine.
2 Impact on Backward Compatibility

None.
3 Impact on Other Specifications

None.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Add the resolutions to the ADRR. The resolutions should only be reviewed/discussed/disposed when the particular comment is being discussed.

If the above recommendation is not agreed by the group, the author(s) of the contribution may bring up each particular comment resolution when the particular comment is being discussed/disposed. 
6 Detailed Change Proposal

Change 1:  ADRR Comments
	A428
	2008.11.25
	T
	5.3.1.2
	Source: Pozefsky

Form: input document

Comment:  conceptualization and personalization is done by the server – does the engine duplicate this function (is it part of the enabler, or does “may” mean that it is implementation choice)?

Proposed Change: 
	Status: 
Closed without changes.

C&PR can be used by Ad Engine.

	A429
	2008.11.25
	T
	5.3.1.2
	Source: Pozefsky

Form: input document

Comment:” User, Service, Device data handling function “ – no content to these words, be more specific

Proposed Change: 
	Status: 
Closed without change.

To be defined in TS.

	A430
	2008.12.04
	T/E
	5.3.1.2
	Source: Mobixell
Form: CR
Comment:

Editor note in this section that is titled ‘Editorial Notes” was removed incorrectly as it has architecture meaning

Proposed Change:
Option 1: put the editor’s notes back as a “Note” (rather than “editorial Note”).

Option 2:

Add the following to the existing wording:

The Ad Engine performs functions grouped in the following high-level functions(non exhaustive list):
	Status: CLOSED.
Add a note at the end of 5.3.1.2:
Note: the grouping of the high level functions above is an illustrative example and not normative.



	A431
	2008.12.04
	T
	5.3.1.2
	Source: Seok-Hoon, Choi, Samsung

Form: 
Comment: 
The current list of functions of the Ad Engine is missing that of Ad/Ad Campaign deletion.
Proposed Change:
Add as new bullet point in this section “Ad/Ad Campaign deletion”
	Status: CLOSED with no change.
We don’t have this function for the server side.

	A432
	2008.12.04
	T
	5.3.1.2
	Source: Seok-Hoon, Choi, Samsung

Form: 
Comment: 
Currently, there is no description for User/Service/Device data handling function.
Proposed Change:
	Status: CLOSED without changes.
We have section 5.3.1.2.4.

	A433
	2008.12.06
	T
	5.3.1.2
	Source: Li Weihua, ZTE Corporation

Form: OMA-CD-MOBAD-2008-0285
Comment:

 The sentence ‘and may use contextualization and personalization information in the process’; in section 2.2, there’s description ‘On the Device, and in this case accessed solely by the Ad Engine’, however here it’s may, I think they are conflictive.

Proposed Change:

The word ‘may’ ought to be replaced by ‘shall’.
	Status: CLOSED. 
To keep consistency with the Ad Server, the sentence is removed.

	A434
	2008.12.03
	T
	5.3.1.2 
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: The 1st paragraph contains tautology – it says what next paragraph says in bullets. Furthermore, it duplicates the Ad Engine definition.

Proposed Change: remove unnecessary words and reformulate the sentence as “The Ad Engine is a MobAd Enabler component resident on the Device”. Merge the sentence with the next paragraph.
	Status: CLOSED.
Change the 1st .paragraph to:

The Ad Engine (see section 3.2 Definitions) is a MobAd Enabler component resident on the device that  performs actions grouped in the following high-level functions: 

	A435
	2008.12.03
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: Poor wording “The Ad Engine performs functions grouped in the following high-level functions”

Proposed Change: “The Ad Engine functions are:”
	Status: CLOSED by A434.


	A436
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st paragraph. This seems to be a re-definition of the term Ad Engine.

Proposed Change: Replace the definition of Ad Engine with this: “A functional component of the MobAd Enabler, as described in 5.3.1.2.

BTW: the Device is missing from the AD figure – add this.
	Status: CLOSED by A434.

	A437
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st sentence. “is a MobAd Enabler component” This is obvious, there is no need to state this.

Proposed Change: Remove “is a MobAd Enabler component” from the sentence.
	Status: CLOSED by A434.

	A438
	2008.12.01
	T
	5.3.1.2.
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st sentence. It’s that “residing in the” again. Even if it’s a verb this time, I still don’t like this expression. Sounds too permanent for my taste – in case of Ad Engine it should not be that bad, but still: there could be more Ad Engines in a Device; consider 3rd party. Those are not really residing in the Device – those might come and go. What if the code was stored on a memory card, or embedded in a USB stick? Several products (games, navigation software, dictionaries) come on memory cards already – they might have their own Ad Engines. Then, it does not reside in the Device anymore. We should avoid stating where it is stored and focus on where it is running.

Proposed Change: Replace “residing in the” with “running in the”
	Status: CLOSED by A434.

	A439
	2008.12.01
	T
	5.3.1.2.
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st sentence. The term “in charge of providing” is inappropriate. The Ad Server is not a manager, it is a functional component. Managers are in charge, functional components get the job done.

Proposed Change: Replace “in charge of providing” with “provides”
	Status: 
CLOSED by A434.

	A440
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: What are “Ad” and “Ads”? There are no definitions/abbreviations for these words.

Proposed Change: Add definitions, or abbreviations.
	Status: CLOSED
Add abbreviations for “Ad”.

	A441
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st sentence. It appears that you are trying to describe what the Ad Engine is and what the Ad Engine does in one sentence. Such attempts are deemed to fail, and this sentence is a very good example for that. I recommend a technical writer course.

Proposed Change: Split up the sentence by putting a full stop after “in the device”.
	Status:  CLOSED by A434.

	A442
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st sentence. I am missing a description what Ad Engine actually is. Is it a piece of code? A plug-in? An Application? An Agent?

Proposed Change: Describe in the 1st sentence that the Ad Engine is an “Agent”.
	Status:  CLOSED by A434.

	A443
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st sentence. The term “targeted Ads” is inappropriate because the Ad Engine cannot target Advertisements anywhere without a specific request (from Ad Apps).

Proposed Change: Remove “targeted”.
	Status:  CLOSED by A434.

	A444
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st sentence. “to the Ad App” It is irrelevant to whom, because the Ad Engine will never know who’s really using its interface(s) unless there was an authentication in place (which is not required in the RD so it will not happen). Besides, Ad App is not in the scope.
Proposed Change: Remove the quoted text.
	Status: 
CLOSED by A434.

	A445
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st sentence. “contextualization and personalization” Are these the same as Contextualisation and Personalisation in the definitions? If so, there are typos (US English vs. UK English) and you should capitalise the first letters.

Proposed Change: Re-use the defined terms, or clarify the difference.
	Status:  CLOSED by A434.

	A446
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 1st sentence. “in the process” Is this the same as the defined term Ad Selection?

Proposed Change: Re-use the defined term, or clarify the difference.
	Status: 
CLOSED by A434.

	A447
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 2nd sentence. “via supported delivery methods” should be replaced with Ad Delivery, which should be defined as a term.

Proposed Change: Add this definition:

Ad Delivery: “The process of delivering Advertisement(s) and/or Campaign(s) and related metadata from the originator to a recipient, using push-, pull- or broadcast-based delivery mechanisms.”

Then, replace “via supported delivery methods” with “via Ad Delivery”.
	Status: 
CLOSED by A434.

	A448
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 2nd sentence. “, caches those Ads, returns one or more selected Ads to the Ad App upon request”? This sounds inappropriate.

Proposed Change: Replace “, caches those Ads, returns one or more selected Ads to the Ad App upon request” with “and manages a cached set of Advertisements locally. The Ad Engine accepts Advertisement requests from other functional entities via the MobAd-1 interface. After performing Ad Selection, the Ad Engine provides one or more Advertisements to the requestor.”.
	Status: CLOSED by A434.

	A449
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 3rd 1st sentence. “Ads metrics data” Is this the same as defined term “Ad Metrics”?

Proposed Change: Re-use the defined term, or clarify the difference.
	Status: CLOSED by A434.

	A450
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 3rd sentence. “On behalf of”? I do not think that Ad App was supposed to collect Ad Metrics in the first place (see current definition: it only presents the Advertisements). If it was not supposed to do it in the first place, stating “on behalf” is wrong.

Proposed Change: Add this definition:

Ad Metrics Handling: “The continuous process of collecting, validating, processing and storing Ad Metrics in order to improve the accuracy of Ad Selection or, to serve as a basis to generate various reports, including reports to other functional components.”

Then, replace the 3rd sentence with this: “The Ad Engine collects Ad Metrics via the MobAd-1 interface, performs Ad Metrics Handling, and finally submits the Ad Metrics via the MobAd-3 interface.”.
	Status: 
CLOSED by A434.

	A451
	2008.12.01
	T
	5.3.1.2
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: §2 and the bulleted list below is not needed, because it is more or less an identical repetition of what is already said in §1.

Proposed Change: Remove §2 and the bulleted list below it.
	Status: 
CLOSED by A434.

	A452
	2008.12.01
	T
	5.3.1.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: The section includes four sub-sections:

- Ad Acquisition and Delivery Function

- Ad Selection Function

 - Ad Metrics Handling Function

 - User/Service/Device data handling function

These sub-sections are partially repeated under 5.3.1.1 and they are full of irrelevant buzz-words. Since being a server or client is merely a role (to the same thing), it would be better to clearly define what these functions are in a single, separate section. The definitions section would be the best candidate for this. Once the terms are defined, use them consistently.

Proposed Change: Define these terms instead and use these terms consistently across the AD. To describe the Ad Server, it is enough to say that “The Ad Engine performs Ad Delivery, Ad Selection, Ad Metrics Handling and Data Management.” Simple as that.

“Acquisition” is not needed – it is part of delivery.

As for the definitions, these are good examples:

Ad Delivery: “The process of delivering Advertisement(s) and/or Campaign(s) and related metadata from the originator to a recipient, using push-, pull- or broadcast-based delivery mechanisms.”

Ad Selection: “The process of finding the most appropriate Advisement, involving a series of selection and filtering iterations based on certain rules and criteria. The rules and criteria originate from individual requests or Personalisation and Contextualisation resources.

Ad Metrics Handling: “The continuous process of collecting, validating, processing and storing Ad Metrics in order to improve the accuracy of Ad Selection or, to serve as a basis to generate various reports, including reports to other functional components.”

Data Management: “The continuous process of managing data related to users and their devices, services, groups, Ad Channels, Advertisements and their metadata.”
	Status: 
CLOSED.
Change the four bullets to:
•Ad acquisition and delivery Function

•Ad selection function

•Ad metrics handling function 

•User / service / device data management function


	A453
	2008.12.01
	T
	5.3.1.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: I am at the end of the section about the Ad Engine, but I did not see anything about device resources yet. I think (correct me if I am wrong) I remember some discussions about keeping an eye on Device resources. Considering that we would not want every single Ad App waste resources on monitoring the resources by themselves and we would not want a complicated “chain of command” neither, the Ad Engine would be the best candidate to monitor all Device Resources – and warn the Ad Server or the Ad Apps when resources become “normal” or “critical”. I did not see interfaces on the Ad Server and Ad App that would allow such critical notifications.

Proposed Change: Add the responsibility of monitoring the rsources on the Device to the Ad Engine, and create interfaces on the Ad Server and the Ad App to push those notifications .The interface on the Ad Server could be OPTIONAL as it is needed only when the delivery mechnamism is not ‘pull’; when it’s ‘pull’ the Ad Engine can control the resources without any surprises.
	Status: 
CLOSED with no change.

	A454
	2008.11.26
	T
	5.3.1.2.1
	Source: Charles Lo, Qualcomm

Form: OMA-ARC-2008-0288

Comment: Besides Ads, broadcast could also be used to deliver Ad metadata.

Proposed Change:
Change the 2nd major bullet item of this section to become:

“Acquire Ads/Ad Campaign and/or Ad metadata from Ad Server based on supported delivery method(s):”

Change the 3rd sub-bullet under the 2nd major bullet of this section to become:

“Broadcast: Ad Server delivers Ad(s) and/or Ad metadata autonomously to the Ad Engine over a broadcast channel.  This is optional to support.”
	Status: 
CLOSED.

Change the 2nd major bullet item to:

•Acquire Ad(s)/Ad Campaign(s) from Ad Server based on supported delivery method(s):

oPull: Ad Engine issues requests to the Ad Server and receives Ad(s) from the Ad Server over a unicast channel. This is mandatory to support. 

oPush: Ad Server delivers Ad(s) autonomously to the Ad Engine over a unicast channel. This is optional to support.

oBroadcast: Ad Server delivers Ad(s) and/or Ad metadata autonomously to the Ad Engine over a broadcast channel. This is optional to support.

	A455
	2008.11.30
	T
	5.3.1.2.1
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: Consistent with comment Oracle.A024->A0297 and Oracle.A028->A0366, we recommend that this section has a disclaimer on delivery mechanisms and DCD optionality

Proposed Change: Apply proposal above.
	Status: 
CLOSED by A297.

	A456
	2008.12.05
	T
	5.3.1.2.1
	Source: Charles Lo, Qualcomm

Form: OMA-ARC-2008-0293

Comment:
1.  A missing function in this section is the ability of the Ad Engine to receive only the metadata associated with Ads, in place of or in addition to the Ads themselves, from the Ad Server.  This should be explicitly stated considering the following reasons:

a) In the scenario that C&PR only resides in the terminal (i.e. not in the SP domain), the Ad Server is not best qualified to perform Ad selection upon request from the Ad Engine, but it could inform the Ad Engine of the available Ads it holds (associated to the returned metadata), and/or related rules and instructions re. Ad usage;

b) It would better match up with one of the defined functions of Ad Server in Section 5.3.1.1.2: “Delivery of MobAd Enabler related data including rules and instructions pertaining to usage of Ads”;

c) It would align with the principle that the Ad Engine is fully capable of performing Ad metadata filtering to determine Ads of interest for subsequent retrieval from the Ad Server, in the broadcast Ad metadata delivery scenario.  That scenario is described in OMA-CD-MobAd-2008-0235R03, and which is associated with AD Review comment A004 from Qualcomm.

2.  Another missing function in this section is the delivery of metadata (such as Ad identifiers, timeout interval for interactive Ad, preferred interaction mechanism, other ad rendering info, etc.) in conjunction with Ad(s) from the Ad Engine to Ad App.  There are requirements for this in the MobAd RD, e.g. MobAd-FUNC-028, MobAd-FUNC-029, MobAd-FUNC-033, MobAd-FUNC-034, MobAd-FUNC-035.

Proposed Change: Modify the text under Sec. 5.3.1.2.1 as follows (added text are shown as underlined):

“This function performs the following actions (non-exhaustive list):

· Receive Ad Requests from Ad Apps.

· Acquire Ads/Ad Campaigns and/or metadata from Ad Server based on supported delivery method(s):
· Pull: Ad Engine requests and receives Ad(s) and/or metadata from the Ad Server over a unicast channel.  This is mandatory to support.

· Push: Ad Server delivers Ad(s) autonomously to the Ad Engine over a unicast channel.  This is optional to support.
· Broadcast: Ad Server delivers Ad(s) and/or metadata autonomously to the Ad Engine over a broadcast channel.  This is optional to support.
· Cache Ads received from the Ad Server.
· Deliver selected Ads and associated metadata (Ad identifiers, rules related to usage of Ads, etc.) to the Ad Apps.”
	Status:  
Closed by A454.

	A457
	2008.12.02
	T
	5.3.1.2.1
	Source: Huawei

Form: input document

Comment: Change the Push method from optional to mandatory.
Proposed Change: As above
	Status: 
Closed with no change.


	A458
	2008.12.05
	T
	5.3.1.2.1
	Source: RIM

Form:  

Comments: in the push and broadcast description, autonomously is not very clear.

Proposed change:

Push: Ad Server delivers unsolicited Ad(s)  to the Ad Engine over a unicast channel.  This is optional to support

Broadcast: Ad Server delivers unsolicited Ad(s) to the Ad Engine over a broadcast channel.  This is optional to support.
	Status:  CLOSED with no change.
To be consistent with the Ad Server.

	A459
	2008.12.05
	T
	5.3.1.2.1
	Source: RIM

Form:  

Comments: The last bullet should clarify that Ads are provided to AdApps on request.

Proposed change:

· Deliver selected Ads to the Ad Apps upon Ad App request(s).
	Status: 
CLOSED.

Change the 4th major bullet to:
•Deliver the following to the Ad Apps upon Ad App request(s).

oReference(s )to Ad(s)/Ad Campaign(s) (e.g. via URL) with Ad Metadata  

oAd(s)/Ad Campaign(s) with Ad Metadata

oAn indicator for no suitable result

	A460
	2008.12.01
	T
	5.3.1.2.1
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: The 1st sentence says that it is a non-exhaustive list. Oops – it can’t be a non-exhaustive list. If you want a non-exhaustive list, then it needs to be informational because we are not going to specify any of those things. If you want to specify those things (keep it normative), the list has to be exhaustive based on the RD.
Proposed Change: You can make it informational, or make the list exhaustive based on the RD. However, the best would be to dropping this list and adding a general definition instead.
	Status: 
CLOSED.
Change the first sentence below 5.3.1.2.1 to:
“The Ad acquisition and delivery function performs primarily the following actions:”

	A461
	2008.12.01
	T
	5.3.1.2.1
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: What is “Ad” and “Ads”? There is no definition/abbreviation for this word.
Proposed Change: Add definition, or make it lowercase everywhere and add an abbreviation.
	Status: 
CLOSED by A440.

Add an abbreviation for “Ad”.

	A462
	2008.12.01
	T
	5.3.1.2.1
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 2nd bullet. I am not sure what “acquisition” stands for. Is this any way different from “delivery”? Even though the advertisements are acquired either via pull, push or broadcast, they still arrive via delivery.
Proposed Change: Add a good definition for Ad Deilvery and the bullet.
	Status: 
CLOSED without change.

According to the previous discussion, we don’t need definition for this.

	A463
	2008.12.01
	T
	5.3.1.2.1
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: There are three 2nd level bullets. This is too much detail for an AD – it belongs to the TS.
Proposed Change: Remove the bullets from the AD and put such details into the TS.
	Status: 
CLOSED by
A454.

	A464
	2008.12.01
	T
	5.3.1.2.1
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: The 1st 2nd level bullet explicitly requires the Advertisement to be sent via the same channel. This is not good – the Ad Engine could just place a request via a non-pull channel and receive the Advertisement via Push. BTW: this is not shown anywhere on the AD figure.
Proposed Change: Replace “Ad Engine requests and receives Ad(s) from the Ad Server over a unicast channel” with “Ad Engine issues requests to the Ad Server, and receives Advertisements over the same or over a different channel”. This is too much detail though, it would be better to put this into the TS instead.
	Status: 
CLOSED by A454.

	A465
	2008.12.01
	T
	5.3.1.2.1
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: The 2nd 2nd level bullet says “autonomously”. Push itself might be autonomous, but it does not take place autonomously – it must be preceded by at least one initial request; a subscription request, or the like. BTW: this is not shown anywhere on the AD figure.
Proposed Change: Elaborating such details in the AD is not desirable, so just remove this bullet for now and talk about this later in the TS.
	Status: CLOSED.
Closed by A454.

	A466
	2008.12.01
	T
	5.3.1.2.1
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: The 3rd 2nd level bullet says “delivers Ad(s)”. This is wrong. Broadcast does not deliver Advertisements – it only makes them available through a continuous data stream. Most of the time the stream is not even used. Even when the stream is used, most of the time delivery does not take place. So, in the end, most of the bandwidth is wasted because delivery takes place only in the minority of the cases. Anyway, the important thing is that the Ad Server does not deliver Advertisements – it merely broadcasts streams, from which the appropriate functional component in the Device can extract Advertisements. BTW: this is not shown anywhere on the AD figure.
Proposed Change: Elaborating such details in the AD is not desirable, so just remove this bullet for now and talk about this later in the TS.
	Status: 
CLOSED by A459. 

	A467
	2008.12.01
	T
	5.3.1.2.1
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 3rd bullet. I am not sure how to interpret “Cache Ads received from the Ad Server.” It could be interpreted as “Ads can be cached only when they originate from the Ad Server.”, or, “Ads can only be received from and Ad Server”. Either way, it is not good because it explicitly renders caching Ads from other sources (from example, from another Device) impossible. I have heard the group talk about fetching Ads from other sources, so I do not think that imposing such limitation is intentional. 
Proposed Change: Add a good definition for Ad Delivery, use that definition and remove this bullet. Alternatively, replace “Ad Server” with “functional components”.
	Status: CLOSED by A459.

	A468
	2008.12.01
	T
	5.3.1.2.1
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 4th bullet. I am not sure what you mean by “selected Ads”. I do not think that the Ad Delivery function will select any Ads. I think that the Ads will be selected before they are queued for delivery. If you come up with a good definition for Ad Delivery, it will be valid for both delivery between the Ad Server and Ad Engine, and also the Ad Engine and Ad App – which is the right thing to do, as these are pretty much the same thing anyway (only the interfaces and the protocols are different).
Proposed Change: Add a good definition for Ad Delivery, use that definition and remove this bullet.
	Status: 
CLOSED by A459.



	A469
	2008.12.03
	T
	5.3.1.2.1
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: The 2nd bullet “Acquire Ads/Ad Campaigns from Ad Server based on supported delivery method(s):” contains sub-bullets. This does not match the corresponding bullet in section 5.3.1.1.2 – the pull, push and broadcast method are not listed as Ad Server’s functionalities.

Proposed Change: Either duplicate the sub-bullets in section 5.3.1.1.2, or remove the sub-bullets.
	Status: 
Closed by A454.

	A470
	2008.12.07
	T
	5.3.1.2.1
	Source: Xhafer Krasniqi, NEC

Form: Input contribution, OMA-ARC-2008-0307

Comment:

Last bullet point “Deliver selected Ads to the Ad Apps”, should be modified and extended to also have two sub-bullet points as it is in the case of Ad Server and also as stated in MobAd-Func-005

Proposed Change:

To change to:

Deliver selected Ads and Ad Campaigns to the Ad Apps
· Provide a reference to an Ad (e.g. via URL) or Ad Campaign, or
· Provide an indicator for no suitable Ad or Ad Campaign found

	Status: CLOSED by A459.


	A471
	2008.11.25
	T
	5.3.1.2.2
	Source: Pozefsky

Form: input document

Comment: are the 2nd and 3rd bullets different – compare/match vs select?

Proposed Change: 
	Status: 
CLOSED by A473.



	A472
	2008.11.30
	T
	5.3.1.2.2
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It seems that for these functions to work the rules / criteria / settings of the Ads selection must be providable or manageable. No such function or interface seems considered in this preliminary description. Isn’t it missing?

Proposed Change: Consider adding a management interface for the setting of the Ad Selection.
	Status: 
 CLOSED with on changes.


	A473
	2008.12.05
	T
	5.3.1.2.2
	Source: RIM

Form:  

Comments: The two last bullets are overlapping and could be better clarified to avoid confusion.

Proposed change:

· Compare/match and filter Ads based on given rules, criteria and metadata.

· Select Ads based on the results of the comparing/matching step.


	Status: 
CLOSED

Change the section 5.3.1.2.2 to:

The Ad selection function selects the most appropriate Ad(s) primarily using:

•Contextualisation and Personalisation

•Ad Metadata

•Applicable MobAd Rules.

	A474
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: The title of the section is “Ad Selection Function”. Is this the same as the defined term Ad Selection? If yes, the section (or, the definition) is not needed. If no, then please use a different term and make sure that the description is clear.
Proposed Change: Either:

 - remove the definition of “Ad Selection”

 - remove this section

 - pick a different term than “Ad Selection” and include a clear description.
	Status: 
CLOSED  by A473.

	A475
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: The 1st sentence says that it is a non-exhaustive list. Oops – it can’t be a non-exhaustive list. If you want a non-exhaustive list, then it needs to be informational because we are not going to specify any of those things. If you want to specify those things (keep it normative), the list has to be exhaustive based on the RD.
Proposed Change: You can make it informational, or make the list exhaustive based on the RD. However, the best would be to dropping this list and adding a general definition instead.
	Status: 
CLOSED  by A473.

	A476
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 1st bullet. “Contextualization” and “Personalization” Are these the same as Contextualisation and Personalisation in the definitions? If so, there are typos (US English vs. UK English).
Proposed Change: Re-use the defined terms, or clarify the difference.
	Status: 
CLOSED  by A473.

	A477
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: What is “Ads”? There is no definition/abbreviation for this word.
Proposed Change: Add definition, or make it lowercase everywhere and add an abbreviation.
	Status: CLOSED
CLOSED  by A473.

	A478
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 1st bullet. This bullet is plain wrong. It would be a waste of time to list all problems I have with this, so, here is my suggestion instead.
Proposed Change: Replace the 1st bullet with: “Complement the criteria that originates from functional entities desiring Advertisements with any information that are relevant for Ad Selection. Said information is based on the service provider policies, User Context, input from functional components as well as any available Contextualisation and Personalisation resources.

Then, remove the 2 sub-bullets as those are not needed. (The first one is not needed, as by definition, this should be the purpose of Ad Selection. The second bullet is not related to Ad Selection, it is about delivery, but it is already covered there.)

Now, you can clearly see that this bullet is not part of Ad Selection – rather, it is an input to Ad Selection, so cut&paste this bullet to the top level section (5.3.1.2). Since this exact , but here’s what I suggest instead: make a definition out of it like this:

Criteria Definition: The process of creating new criteria, or, complementing existing criteria - that originates from other functional entities - with any information that are relevant for Ad Selection. Said information is based on the service provider policies, User Context, input from functional components as well as any available Contextualisation and Personalisation resources.

When done, use this term in 5.3.1.2. (And, probably later, under Ad App – we will see when we get there in the review.)
	Status: 
CLOSED  by A473.

	A479
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 1st bullet, 1st sub-bullet. This one is not needed – not only because it is too much detail, but also because as by definition, this should be the purpose of Ad Selection.
Proposed Change: Remove this bullet.
	Status: 
CLOSED  by A473.

	A480
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 1st bullet, 2nd sub-bullet. This one is not needed – not only because it is too much detail, but also because this is not related to Ad Selection; it is about Ad Delivery, but it is already covered there.

Proposed Change: Remove this bullet.
	Status: 
CLOSED  by A473.

	A481
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 2nd bullet contains “and metadata”. I think that the Ad Selection will be based only on the criteria. If you want to allow metadata to be used as the basis for Ad Selection, I suggest you include metadata within the criteria itself later on the in the TS.
Proposed Change: Remove “and metadata”, or clarify.
	Status: 
CLOSED  by A473.

	A482
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 2nd and 3rd bullets both use “criteria”. Is this the same criteria, or these two are different criteria?
Proposed Change: Please clarify.
	Status: 
CLOSED  by A473.

	A483
	2008.12.01
	T
	5.3.1.2.2
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 3rd bullet contains “based on rules and criteria”. What are these rules?
Proposed Change: Remove “on rules and”, or clarify.
	Status: 
CLOSED by A473.

	A484
	2008.12.07
	T
	5.3.1.2.2 b3
	Source: Telecom Italia

Form: OMA-ARC-2008-0302-Telecom_Italia_MobAd_AD_Review_Comments.doc
Comment: It is not clear which kind of rules. Use the reference to the MobAd rules definition and make it consistent with similar comment in section 5.3.1.1.1 b3.
Proposed Change: 

Select Ads based on rules and criteria (MobAd rules). 
	Status: 
CLOSED by A473.


	A485
	2008.12.07
	T
	5.3.1.2.2
	Source: Xhafer Krasniqi, NEC

Form: Input contribution, OMA-ARC-2008-0307

Comment:

The first sentence of the first bullet point states “Process data in order to specify the ad selection criteria”. Shouldn’t this be ‘in order to select the most appropriate advertisements’, since the ‘selection criteria’ could have been set before.

Proposed Change:

Change to: “Process data in order to select the most appropriate advertisements”.
	Status: CLOSED
CLOSED  by A473.

	A486
	2008.11.25
	T
	5.3.1.2.3
	Source: Pozefsky

Form: input document

Comment: is “fraudulent” the right word? (someone trying to fake out the engine)?

Proposed Change: 
	Status: 
CLOSED with no changes.

	A487
	2008.11.30
	T
	5.3.1.2.3
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It seems that for these functions to work the metrics to collect manageable. No such function or interface seems considered in this preliminary description. Isn’t it missing?

Proposed Change: Consider adding a management interface for the setting of the Ad metric handling functions. 
	Status: 
 CLOSED with on changes. See A472.

	A488
	2008.12.04
	T
	5.3.1.2.3
	Source: Seok-Hoon, Choi, Samsung

Form: 
Comment: 
The last bullet is also related with Ad Acquisition and Delivery Function. Does Ad Metrics Handling Function also handle the delivery related function?
Proposed Change:
Remove the last bullet to the 5.3.1.2.1
	Status: 
CLOSED with on changes.

The last bullet is metrics reporting. It doesn’t belong to Ad delivery.

	A489
	2008.12.07
	T
	5.3.1.2.3 b4
	Source: Telecom Italia

Form: OMA-ARC-2008-0302-Telecom_Italia_MobAd_AD_Review_Comments.doc

Comment: make the right reference to the definition of MobAd rules.
Proposed Change: 

Based on Service Provider policy and MobAd rules,
	Status: 
CLOSED.

Add “MobAd Rules” after “Service Provider policy”.

	A490
	2008.12.03
	T
	5.3.1.2.3
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: Poor wording, and too much detail in bullets 3 and 4 “•
Attempt to identify if the metrics are fraudulent or not, and mark it accordingly.

•
Based on Service Provider policy,


Either discard fraudulent metrics prior to sending the metric report to the Ad Server.


Or include this fraudulent metrics in the report.”

Proposed Change: Reword as “•
Attempt to identify if the metrics are fraudulent or not, and handle them based on Service Provider policy.”

	Status: 
CLOSED

Change “mark it accordingly” to “handle them based on Service Provider policy”.

	A491
	2008.12.03
	T
	5.3.1.2.3
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: “Attempt” is not a good word in 3rd bullet.

Proposed Change: Remove “Attempt to”.
	Status: 
CLOSED.

Remove “Attemp to”.

	A492
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: The 1st sentence says that it is a non-exhaustive list. Oops – it can’t be a non-exhaustive list. If you want a non-exhaustive list, then it needs to be informational because we are not going to specify any of those things. If you want to specify those things (keep it normative), the list has to be exhaustive based on the RD.
Proposed Change: You can make it informational, or make the list exhaustive based on the RD. However, the best would be to dropping this list and adding a general definition instead.
	Status: 
CLOSED with no change.

	A493
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 1st bullet. This ultimately means that Ad Metrics cannot be received from anywhere else. Why not? As long as the MobAd-1 interface is used properly, it should be possible.
Proposed Change: Replace “Ad App” with “functional components”.
	Status: 
CLOSED with on changes.

It will be confusing for the reader.

	A494
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 2nd bullet. “Ad App metrics” What is this? How is this different from Ad Metrics?
Proposed Change: If there is a difference, please elaborate it. If there is no difference, use the defined term Ad Metrics.
	Status: 
CLOSED.

Change “Ad App metrics” to “Ad Metrics data from Ad App”.

	A495
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 2nd bullet. “metric information” What is this? How is this different from Ad Metrics?
Proposed Change: If there is a difference, please elaborate it. If there is no difference, use the defined term Ad Metrics.
	Status: 
CLOSED.

Remove “with metric information known by the Ad Engine”.

	A496
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 3rd bullet. “the metrics” What is this? How is this different from Ad Metrics?
Proposed Change: If there is a difference, please elaborate it. If there is no difference, use the defined term Ad Metrics.
	Status: 
CLOSED.

Change “metrics” to “Ad Metrics data”.

	A497
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 3rd bullet includes “and mark it accordingly” I do not like the idea of tagging Ad Metrics with “this is fraudulent”. Is there any reason to maintain a list of fraudulent Ad Metrics? It will be a waste of resources for everyone. It would be a lot more efficient to discard ny fraudulent Ad Metrics as soon as the are found, record only the source of the fraudulent Ad Metrics, and finally, blacklist the functional component (Ad App or Device) that sends more than let’s say three fraudulent Ad Metrics over a 48 hour period (this is just an example, it could be configurable). Ultimately, the list of blacklisted functional components could be published, so that other Ad Engines could filter out those bad sources right away.
Proposed Change: Instead of maintaining a list of fraudulent Ad Metrics, go for a solution where the functional entities are blocked and the fact that they are blocked can be published and re-used by other functional components.
	Status: 
CLOSED by A490.

	A498
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 4th bullet and the two sub-bullets. These sound like the continuation of the 3rd bullet.
Proposed Change: You could indent the 4th bullet and the two sub-bullets to be under the 3rd bullet, however I think this is too much detail in an AD, so, instead, I recommend removing the 4th bullet and the two sub-bullets and in the 3rd bullet replacing “and mark it accordingly” with “and isolate fraudulent Ad Metrics”.
	Status: 
CLOSED by A490.

	A499
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 4th bullet and the two sub-bullets allow recording and reporting fraudulent Ad Metrics. I do not like the idea of tagging Ad Metrics with “this is fraudulent”. Is there any reason to maintain a list of fraudulent Ad Metrics? It will be a waste of resources for everyone. It would be a lot more efficient to discard ny fraudulent Ad Metrics as soon as the are found, record only the source of the fraudulent Ad Metrics, and finally, blacklist the functional component (Ad App or Device) that sends more than let’s say three fraudulent Ad Metrics over a 48 hour period (this is just an example, it could be configurable). Ultimately, the list of blacklisted functional components could be published, so that other Ad Engines could filter out those bad sources right away.
Proposed Change: Instead of maintaining a list of fraudulent Ad Metrics, go for a solution where the functional entities are blocked and the fact that they are blocked can be published and re-used by other functional components.
	Status: 
CLOSED by A490.

	A500
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 1st and 2nd sub-bullets. “fraudulent metrics” and “the metric report” What are these? How are these different from Ad Metrics?
Proposed Change: If there is a difference, please elaborate it. If there is no difference, use the defined term Ad Metrics.
	Status: 
CLOSED.

Change “metrics” to “Ad Metrics data”.

	A501
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 5th bullet. “the Ad metrics data” What is this? How is this different from Ad Metrics?
Proposed Change: If there is a difference, please elaborate it. If there is no difference, use the defined term Ad Metrics.
	Status: 
CLOSED.

Change “Ad metrics data” to “Ad Metrics data”.

	A502
	2008.12.01
	T
	5.3.1.2.3
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: 5th bullet. “, optionally combining multiple reports into one report.” This is a technical detail and irrelevant for the AD.

Proposed Change: Remove the quoted text.
	Status: 
CLOSED.

Remove “, optionally combining multiple reports into one report.”.

	A503
	2008.11.25
	T
	5.3.1.2.4
	Source: Pozefsky

Form: input document

Comment:  is the context information “managed” or gathered?  What does manage mean?

Proposed Change: 
	Status: 
CLOSED with on changes. We can specify the details in the TS.

	A504
	2008.11.30
	T
	5.3.1.2.4
	Source: Oracle

Form: Review INP doc  to ADRR

Comment: It seems that these functions are coming unrelated to:

· How are they requested and by who

· On what are they applied.

Proposed Change: Clarify the functions and associated interfaces (which interfaces exposes what of these functions).
	Status: 
CLOSED with on changes.



	A505
	2008.12.2
	T
	5.3.1.2.4
	Source: CMCC
Form: OMA-CD-MobAd-2008-0266-INP_CMCC_Comments_to_MobAd_formal_review.doc

Comment: The user personal information should be managed by the Ad Engine.
Proposed Change: Change the first bullet as below:

•

	Status: 
CLOSED.

Change the 1st bullet as:
“•Handle user’s Personalization and Contextualisation data.”

	A506
	2008.12.04
	T
	5.3.1.2.4
	Source: Seok-Hoon, Choi, Samsung

Form: 
Comment: 
The current list of functions of the Ad Engine is missing that of Manage Ads and Ad metadata
Proposed Change:
In the following bullet list, add an entry add “Manage Ads and Ad metadata”
	Status: 
CLOSED.

Add a bullet: “•
Manage Ad(s), Ad(s) identifier(s) and Ad(s) Metadata.” 

	A507
	2008.12.06
	T
	5.3.1.2.4
	Source: Li Weihua, ZTE Corporation

Form: OMA-CD-MOBAD-2008-0285
Comment:

 The sentence ‘Managing user static and/or dynamic context data’, the word ‘manage’ isn’t clear.

Proposed Change:

I suggest that the sentence is clarified.
	Status: 
CLOSED by A505.

	A508
	2008.12.07
	T
	5.3.1.2.4

b3
	Source: Telecom Italia

Form: OMA-ARC-2008-0302-Telecom_Italia_MobAd_AD_Review_Comments.doc

Comment: the action explained in bullet 3 regards MobAd rules too. 

Proposed Change: 

Manage MobAd enabler service-related data and MobAd rules.
	Status: 
CLOSED.

Change the bullet 3 to “Manage MobAd Rules.”.

	A509
	2008.12.03
	T
	5.3.1.2.4
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: Reformulate “the function consists of” to make it consistent with other sections.

Proposed Change: Change to “function consists of the following sub-functions”
	Status: 
CLOSED.
Change the first sentence to “The user / service / device data management function performs primarily the following actions:”.

	A510
	2008.12.03
	T
	5.3.1.2.4
	Source: Nokia

Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia

Comment: in 2nd bullet, device threshold is not the only context data.

Proposed Change: Change to “•
Optionally managing device static and/or dynamic context data (such as device resource threshold)”
	Status: 
CLOSED.

Add “such as” before “device resource threshold”.

	A511
	2008.12.01
	T
	5.3.1.2.4
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: “This function consists of” It seems that this has to be implemented as a single “function”. Why? All other previous bullets talked about the functions to be preformed – not what they consist of. Also, the list seems to be pretty short. I assume this follows the same “non-exhaustive” principle as the others? If you want a non-exhaustive list, then it needs to be informational because we are not going to specify any of those things. If you want to specify those things (keep it normative), the list has to be exhaustive based on the RD, but keep them as separate functions and do not use “consists of”.
Proposed Change: You can make it non-exhaustive and informational, or make it an exhaustive list of separate functions based on the RD. However, the best would be to dropping this list and adding a general definition instead. 
	Status: 
CLOSED with no changes.
It is not desirable to remove everything.

	A512
	2008.12.01
	T
	5.3.1.2.4
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 1st bullet. I am not sure what this is supposed to mean. First of all, static data does not need to be managed. Then, I am not sure what “dynamic context data” is supposed to mean. We have a definition of User Context – is it supposed to mean that?
Proposed Change: Replace the bullet with this: “Manage User Context”.
	Status: 
CLOSED by A505.

	A513
	2008.12.01
	T
	5.3.1.2.4
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 2nd bullet. I am not sure what this is supposed to mean. First of all, static data does not need to be managed. Then, I am not sure what “dynamic context data” is supposed to mean.
Proposed Change: Add a definition like this:
Device Context: A set of dynamic information that describes the current general status of the Device and its resources.
Then, replace bullet with this: “Manage Device Context”.
	Status: 
CLOSED.
Change the sentence “Optionally managing device static and/or dynamic context data” to “Manage device context data”.

	A514
	2008.12.01
	T
	5.3.1.2.4
	Source: Nokia
Form: OMA-ARC-2008-0305-INP_MobAd_Ad_Comments_Nokia
Comment: 3rd bullet. I am not sure that this bullet is supposed to be here. I would guess that such data is managed by the service provider on the Ad Server (and Ad Engine will only have a read-only copy of that). Do you really want to allow management of rules and policies on the Ad Engine? What happens if I change a policy on my device? How does it get delegated across the entire network?
Proposed Change: Remove this bullet.
	Status: 
CLOSED by A508.
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