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1 Reason for Change

The CR suggests adding three new parameters to the SP App Ad request:

ProvideMedia (True/False) 

According to the Ad requirements the response can contain the actual Ad media or a reference to it (URI). In order to facilitate this feature the request should indicate if the response should include the actual Media or only a URI to the media. 

The value True will indicate that the Ad media should be included within the response while False will indicate that the response shall contain a URI. 
This parameter is optional and if omitted False will be used as the default value. This default is selected since this is the way browsers usually work today.
ImplicitImpression (OnResposne/OnDownload/Explicit)
When requesting the Ad there can be a few cases of how impressions should be counted:

a. Immediately when the response is returned – A common use case for this is when an SMS application requests a textual Ad and it is assumed that once the response is received by it, the Ad will be delivered to the handset. Therefore, there is no real reason to have an additional interaction with the Ad server just to report metrics (impression).
b. When the Ad media is completely downloaded from the provided URI – this case is a commonly used today – when a browser ends downloading the Ad media URI the Ad server counts the impression with no additional interaction from any source.

c. When an explicit metric report is provided to the ad server – this use case can be by an MMS injector that fetches the Ad media with the initial response (ProvideMedia=True) but wants to report impression only after it finished downloading the MMS to the subscriber’s handset.
Based on these three use cases the following values are recommended:

OnResposne – Impression will be implicitly counted once the response is returned to the SpApp.

OnDownload – Impression will be implicitly counted once the Ad media is downloaded.

Explicit – Impression will be counted once a metric report is received by the Ad server.

The OnDownload will be the default value is the parameter is omitted from the request.

MaxSize (in bytes)

When working in an environment that has limited space/bandwidth the SPApp that inserts the Ads should be able to request an Ad with a limited size. Examples of such use cases are:

· Network conditions – In different network conditions the bandwidth changes and an Ad with a better/worse quality should be used based on the available bandwidth which can be translated to size in Kbytes. 

· SMS – The amount of bytes left in the Short message can determine which Ad to select from the Ad server Ad inventory (possibly from different advertisers).

· MMS – Since messages vary in size and handsets vary in the maximum memory size the space that can be allocated for an Ad varies from a few Kbytes to tens of Kbytes (or even more).

This parameter is complementary to the AdCurrency which uses the Currency provided by MMA. It should be noted that MMA defines the maximum size but not the actual size to be used in cases like the above.
This is an optional parameter and if omitted the Ad server will only use the AdCurrency information. 

UserAgent

The UserAgent is an important addition for the Ad request as it enables the Ad server to better select the Ad based on Handset parameters not passed in the request  (e.g. more delicate video parameters)

Note: Once these parameters are agreed they should be added to MobAd-1 and MobAd-3 as well.
2 Impact on Backward Compatibility

none
3 Impact on Other Specifications

none
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

It is recommended to discuss the contribution and agree with the proposed new parameters to be included in the Core TS.
6 Detailed Change Proposal
Change 1:  Provide Media for SP App AdRequest message

5.2 MobAd-2 interface
5.2.1.1 SP App AdRequest message
	ProvideMedia
	Boolean
	Optional, only one per request
	When True the Ad media is returned within the response
When False an Ad URI is returned within the response

If omitted the default value is False.


Change 2:  Implicit Impression for SP App AdRequest message
5.2 MobAd-2 interface
5.2.1.1 SP App AdRequest message
	ImplicitImpression 
	String
	Optional, only one per request
	When OnResposne,  impression will be implicitly counted once the response is returned to the requestor.

When OnDownload, impression will be implicitly counted once the Ad media is downloaded.

When Explicit, impression will be counted once a metric report is received by the Ad server.

If omitted the default value is OnDownload.


Change 3:  Max Size for SP App AdRequest message

5.2 MobAd-2 interface
5.2.1.1 SP App AdRequest message
	MaxSize 
	Integer
	Optional, only one per request
	Defines the maximal size (in bytes) of the requested Ad media.


Change 4:  UserAgent for SP App AdRequest message

5.2 MobAd-2 interface
5.2.1.1 SP App AdRequest message
	UserAgent 
	String
	Optional, only one per request
	Defines the user agent of the target Handset
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