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 2: Bug Fix
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1 Reason for Change

The MobAd Requirements Document (RD) and the resulting Architecture Document (AD) describe some of the necessary parameters which need to be exchanged between the MobAd Enabler entities over the each MobAd interface.
This CR proposed a new parameter that refers to the RD Requirements and AD normative section 5.3.1..2 as below:
	MobAd-FUNC-005
	The MobAd Enabler Entities on the Device SHALL provide either of the following to the Ad App after Ad selection has taken place:

-An Ad (including a ‘filler’)

-A reference to an Ad (e.g.: URL)

-An indicator for no Ad.
	MobAd 1.0


Refer to AD document:

5.2.1.1.1 Ad Delivery Function

The Ad delivery function delivers the following to Ad Engines and SP Apps:

· Ad(s)/Ad Campaign(s) with Ad Metadata

· Reference(s)to Ad(s)/Ad Campaign(s) (e.g. via URL) with Ad Metadata  

· An indicator for no suitable result
5.2.1.1.2 Ad Acquisition and Delivery Function

The Ad acquisition and delivery function consists of primarily the following sub-functions:

· Receive Ad Requests from Ad Apps.
· Obtain and/or receive either of the following from the Ad Server:

· Ad(s)/Ad Campaign(s) with Ad Metadata

· Reference(s) to Ad(s)/Ad Campaign(s) (e.g. via URL) with Ad Metadata  

· An indicator for no suitable result
2 Impact on Backward Compatibility

None.
3 Impact on Other Specifications

None.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The group is requested to review this contribution, for inclusion into the MobAd AD document.
6 Detailed Change Proposal

Change 1:  5.1.1.2 additional parameter for the AdAppAdResponse message
5.3.1.2 AdAppAdResponse message
This message is used by the Ad App to receive Ad(s) to from Ad Engine.
In the ad response, the Ad Engine SHALL be able to pass the parameters as described in the first column of Table 2, and the said parameters SHOULD be of the type denoted in the second column of Table 2. The cardinality of each parameter in a given request SHALL be as denoted in the third column of Table 2.

In contrast, the fourth column in Table 2 is given solely for informative purposes.

	Parameter name
	Data type
	Parameter cardinality
	Description

	AdId
	String
	Required, only one per ad
	Contains the unique identifier of the concerned instance of the ad, e.g. “acme_co_2133x0001”. It may contain the campaign Id, where the formatting would be subject to a specific SP policy.

	AdLocationURI
	URI 
	Optional, up to only one per response
	Contains a URI to a given, defined ad, e.g. “http://adserver/example.com/12345” or “file://adengine/cache/04/acme6789.jpg”

	AdContentData
	Structure
	Conditional
	Indicates the actual Ad content payload. Mutually exclusive with AdLocationURI parameter in metadata.

	NoSuitableAd
	String
	Conditional
	Indicator for no suitable result.

	InteractivityActions
	Strings
	Optional, zero or one
	Contains list of strings describing interactivity actions associated with an ad e.g. “ClickToPay”.

	InteractivityActionURIs
	URIs
	Optional, zero or one
	Contains list of action URIs associated with the actions specified in InteractivityActions parameter, e.g. “https://payment.example.com/?3234342”.


Table 2: AdAppAdResponse message parameters

Editor Note 1: All parameters above are ad metadata. Additional metadata parameters (e.g. mime-type, dimensions) are expected. In addition to metadata this message should carry optional “AdContentData” parameter (i.e. actual ad content payload). The AdContentData field is mutually exclusive (TBD) with AdLocationURI metadata attribute.
Editor Note 2: The table above describes metadata for a single ad. It is FFS whether the response message should return a single ad or multiple ads.
Change 2:  5.2.1.2 additional parameter for the SPAppAdResponse message
5.3.1.2 SPAppAdResponse message
This message is used by the SP App to receive Ad(s) to from Ad Server.
In the ad response, the Ad Server SHALL be able to pass the parameters as described in the first column of Table 4, and the said parameters SHALL be of the type denoted in the second column of Table 4. The cardinality of each parameter in a given request SHALL be as denoted in the third column of Table 4.

In contrast, the fourth column in Table 4 is given solely for informative purposes.

	Parameter name
	Data type
	Parameter cardinality
	Description

	AdId
	String
	Mandatory, only one per ad
	Contains the unique identifier of the concerned instance of the ad, e.g. “acme_co_2133x0001”. It may contain the campaign Id, where the formatting would be subject to a specific SP policy.

	AdLocationURI
	URI
	Optional, up to only one per ad
	Contains a URI to a given, defined ad, e.g. “http://adserver/example.com/12345” 



	AdContentData
	Structure
	Conditional, zero or more
	Indicates the actual Ad. Note: the Ad ID will be a mandatory element in the Ad, and the detailed structure for Ad will be defined later.

	NoSuitableAd
	String
	Conditional
	Indicator for no suitable result.


Table 5: SPAppAdResponse message parameters

Change 3:  5.3.1.2 additional parameter for the AdEngineAdResponse message

5.3.1.2 AdEngineAdResponse message
This message is used by the Ad Engine to receive Ad(s) to from Ad Server.
In the ad response, the Ad Server SHALL be able to pass the parameters as described in the first column of Table 6, and the said parameters SHALL be of the type denoted in the second column of Table 8. The cardinality of each parameter in a given request SHALL be as denoted in the third column of Table 8.

In contrast, the fourth column in Table 8 is given solely for informative purposes.

	Parameter name
	Data type
	Parameter cardinality
	Description

	AdId
	String
	Mandatory, only one per ad
	Contains the unique identifier of the concerned instance of the ad, e.g. “acme_co_2133x0001”. It may contain the campaign Id, where the formatting would be subject to a specific SP policy.

	MessageID
	Integer
	Mandatory
	Identifies all the messages related to the request. Therefore the response must have the same Message-ID in “AdEngineAdRequest”.

	AdLocationURI
	URI
	Conditional, up to only one per ad
	Contains a URI to a given, defined ad, e.g. “http://adserver/example.com/12345”.

It is mutually exclusive to have AdLocationURI or AdContentData or NoSuitableAd. The response MUST include either one of them.

	AdContentData
	Structure
	Conditional, up to one per delivered ad
	Indicates the actual Ad content payload. Mutually exclusive with AdLocationURI parameter in metadata or NoSuitableAd. 

Note: the Ad ID will be a mandatory element in the Ad, and the detailed structure for Ad will be defined later.

	NoSuitableAd
	String
	Conditional
	Indicator for no suitable result. It is mutually exclusive to have AdLocationURI or AdContentData or NoSuitableAd. The response MUST include either one of them.

	ValidStartDate
	String
	Optional, up to one per ad
	Contains the timestamp describing the usability of a given ad, e.g. “200904019, 15:00, GMT”.

	ValidEndDate
	String
	Optional, up to one per ad
	Contains the timestamp describing the usability of a given ad, e.g. “200906019, 15:00, GMT”.

	AdAppId
	String
	Conditional, only one per Ad requested, i.e. zero or more per request message
	Contains the unique identifier of the concerned Ad App, e.g. “soccx0123”

Note: it is conditional as if it was present in the request, the same AdAppID must be present in the response. Do not include if no AdAppID was present in the request.

	ContextualData
	Structure
	Optional, zero or more
	Contains data facilitating ad selection such as Content Metadata, location, etc (e.g. “car game”). The strings are separated by commas.

This contextual data should be applicable for all principals specified by PrincipalID parameter (otherwise, SP app needs to issue multiple requests)

	DisplayTime
	String
	Optional, up to only one per ad
	Contains information on when the given ad is to be used, e.g. “Mon-Fri; 22.00-01.00GMT”.

	FrequencyCap
	Integer
	Optional, up to only one per ad
	Contains the maximum number of the opportunities where the given ad so to be used.

	InteractivityActions
	Strings
	Optional, zero or one
	Contains list of strings describing interactivity actions associated with an ad e.g. “ClickToPay”.

	InteractivityActionURIs
	URIs
	Optional, zero or one
	Contains list of action URIs associated with the actions specified in InteractivityActions parameter, e.g. “https://payment.example.com/?3234342”.


Table 8: AdEngineAdResponse message parameters
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