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1 Reason for Change

This CR proposes initial text for a new section describing the SP App Operations, functions and expected behaviour 
2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

None
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The group to review and agree this CR.
6 Detailed Change Proposal

Change 1:  Section 5.4 SP App Operations and functions
5.4.1 Deployment toward the Ad Server. 

SP App is deployed within the service provider domain. The attribution of the SPAppID as well as the policies related to the security mechanisms to be set in place between it and the Ad Server are considered implementation and deployment specific and are out of scope of this specification.

The SP App should be provided with the AdServerID and the Ad Server communication addresses.

5.4.2 Identifying the requestor

The SP App MAY be capable of identifying the requestor (e.g. device, application) and/or principal (e.g. MSISDN, username) for which an Ad is to be delivered. In the scope of this specification a requestor is not an Ad Engine and SPApp does not communicate with Ad Engine. The SP App can send ads to a MobAd device, but does not communicate with the resident Ad Engine using MobAd's protocols.
5.4.3 Requesting Ads from the Ad Server

Communication between SP App and Ad Server are synchronous. A request is followed by a single response.

An SP App may be capable of requesting multiple Ads in a single request. It SHALL provide the Ad Server its SPAppID. 
In order to provide targeting criteria to the Ad Server, the SP App may include as part of the AdRequest Contextual Data that relates to the Content (the ad will be inserted with), to the SP App and/or to the requestor/principal. The various means for the SP App to retrieve such information are out of scope of this specification.
The SP App may indicate that the request for a given Ad is “urgent” by using the AdUrgency parameter. The SP App may determine the urgency of the request, based on the level of interactivity of the Content to which the Ad is to be associated. When using the AdUrgency parameter the SP App shall expect a faster answer from the Ad Server and a less targeted advertisement than if the AdUrgency parameter was not used. Editor’s note: The AdUrgency parameter should be treated consistently for all descriptions. 
5.4.4 Managing Ads

Upon reception of Ads or reference to Ads from the Ad Server, the SP App SHALL apply the rules and parameters provided by in the SPAppAdResponse (e.g. capping, preservedAdFormat, etc).

An SP App implementation may or may not store the received Ads and related parameters. In the case an implementation support storing Ads, it SHALL manage (i.e. filter, delete) Ads according to the following parameters:

· Ad expiry date and time;

· Capping (e.g. Ad should not be shown more than 1 time per requestor/principal);

· Ad format;

· SP rules and policies applying to the particular Ad, to a particular type of Ad or general rules;

· Local settings or data that can change over time (e.g. cache size, user profile/preferences, location information); and,

· Ad/Ad metadata update, if supported. Editor’s note: TBD depending on the addition of outdatedAdID in the SPAppAdResponse.

5.4.5 Selecting and Returning Ads to the requestor

In the case an SP App implementation stores or prefetches Ads, the SP App SHALL be able to select and return Ads or references to Ads that would match one of the principal, Content or application context.
The Ad Selection process uses the following information:

· Ad Metadata;

· Data known by the SP App (user preference, content context, content metadata)
· SP rules and policies.

Once the Ad selection process is completed, the SP App SHOULD return one of the following:

· The selected Ad or reference to the Ad;

· A default Ad; Editor’s note: it is TBD how to indicate if an Ad is default or if we still need this, see related CR.
The SP App is in charge of delivering Ads to the requestor. The method (embedded into the content, provided separately) and delay to perform such task by the SP App is implementation specific and may vary between SP Apps. 

5.4.6 Metric reporting

The SP App SHALL be able to aggregate and report metrics to the Ad Server in a single transaction.
Editor’s note: there is currently no means for the Ad Server to request the SP App for an immediate metrics report. Group to discuss the need of such function. 

5.4.7 Applying rules and policies

Editor’s note: The SP App is currently not performing RuleRequest function. The group to discuss the need for the SP App to support rule request/response  
SP App may be governed by SP rules and policies. These rules and policies are provided by out of band means by the Ad Server to the SP App.
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