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1 Reason for Change

This CR proposes to add one parameter to indicate that the Ad was forwarded by a specific Ad Engine.
Related Call Flow in the current AD:

B.14    Ad Forwarding Through Service Provider Call Flow
This is an optional functionality.

This call flow addresses the mechanism of Ad forwarding which is useful for the purposes of e.g. viral advertising.
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Figure 1: Ad Forwarding Call Flow

1. Following User clicking to forward the Ad to another user (out of scope), the Ad App reports to the Ad Engine either that it has forwarded the Ad or that it requests the Ad to be forwarded.

2. The Ad Engine reports this event to the Ad Server. This event is embedded in the Ad Metrics data.
Note: This message may contain identification parameters that will be defined in TS. 

3. The Ad Server receives and verifies the Ad Forward Event Metrics data and processes it appropriately based on Service Provider policy. This operation is the internal process of the Ad Server.
2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

None
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation
Review and agree on this contribution for incorporation into the MobAd Core specification.
6 Detailed Change Proposal

Change 1:  Add one parameter in the AdMetricsData
5.6.1    AdMetricsData
	Parameter name
	XML Type
	Data type
	Parameter cardinality
	Description

	AdID
	A
	String
	1
	Refer to description in Section 5.1

	MetricType
	A
	Integer
	0..1
	Indicates the type of Metrics being reported. The types are one of the followings:

1. Impression
2. ClickToWebsite
3. ClickToBeContacted
4. ClickToLocate

5. ClickToCoupon

6. ClickToBuy

7. ClickToDownload
8. ClickToForward
9. ClickToRequest
10. ClickToDiscard

11. ClickToBookmark (save bookmark)
12. ClickToCall

13. ClickToEmail

14. ClickToIM

Notes:

1. Support of this list is per the SP policy

2. Identifiers for these and metric type extensions are per the schema set by the SP.



	ForwardedBy
	A
	String
	0..1
	Indicates that the Ad Engine Identifier by which the Ad was forwarded.

	ViewDuration
	A
	Integer 
	0..1
	Length in milli-seconds for which the Ad was viewed

	DisplayDateTime
	A
	String (TimeStamp)
	0..1
	Date and Time at which the Ad view started
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