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1 Reason for Change

This CR proposes to resolve RIM comment D047:
There are requirements related to the scenario/ordering of ads within a campaign that are not addressed. Furthermore, in the TS, the campaign ID may be included in the AdID but the structure of the AdID is left undefined which leads to multiple implementation of that parameters across deployments. There is a need to clarify the campaign ID and to address the notion of sequential advertisement.

In the case, ads from a campaign are provided to the Ad Engine, it should be possible to show these ads in sequence whether they are displayed within a single Ad Apps or across Ad Apps to guaranty a better effectiveness of the Ad campaign. 

There are two issues: 

1. Ad Engine should be able to clearly identify which ads belong to the same campaign

2. Ad Engine should be able to identify the order or sequence at which these ads should be displayed (hence provided to Ad Apps)

Identifying the Campaign:

· Clarify the AdID structure. 
· The AdID structure should clearly indicate what is related to the campaign and what is related to the Ad (e.g. 4 digits for the campaign ID , 4 digits for the Ad ID)

· The Ad ID structure subset could identify an order of the Ads in the campaign. (Incremental numbering of Ads) but this could also be an issue as some deployments use the incremental numbering for different versions of ads.

· Split AdCampaign and AdID in two parameters.

This CR proposes to take the first bullet approach.

Sequential ordering of Ads:

Ads can follow a precise scenario (Ad1 in position1, Ad2 in position 2 etc) or there could be multiple Ads possible for a given position (Ad 1 in position1, Ad2 or Ad4 in position 2, Ad3 in position 3 etc). The solution should allow both models.

· Using an Adlink parameter: The AdLink parameter allows to indicate which AdIDs come next in the sequential order (allows a single Ad or multiple Ads, to be referenced).
· Use an Adposition parameter: This could be an “absolute value” parameter that indicates the position of the provided Ad in the campaign. This request more processing on the device (to check which one is next).

This CR proposes the first bullet approach.
2 Impact on Backward Compatibility

None.
3 Impact on Other Specifications

None.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

It is recommended to discuss the contribution and agree to include the proposed changes in the Core TS.
6 Detailed Change Proposal
Change 1:  Section 6.1 frequently used parameters
…..
	AdID
	String
	SP-unique identifier of the concerned instance of the Ad, e.g. “acme_co_2133x0001”. It may contain the campaign ID. The AdID shall be composed of 4 first digits identifying the campaign and 4 second digits identifying the Ad. 

	AdLink
	String
	This parameters allows to link the Ad represented by the AdID in the same structure to another Ad according to a “storyboard” order. The value of the AdLink shall take the value(s) of the adID(s) that is subsequent in the storyboard. 


….

Change 2:  Section 5.1.4

Selecting and Returning Ads for/to an Ad App

The Ad Engine SHALL be able to select and return Ads or references to Ads from the local cache based upon the receipt of an AdRequest message from an Ad App.

The Ad Selection process uses the following information:

· Ad Request parameters;

· Ad Metadata;

· Local data;

· SP rules and policies.

Once the Ad selection process is completed, the Ad Engine SHOULD return one of the following:

· The selected Ad or reference to the Ad;

· An indication for no Ad to be returned to the Ad App. 
In the case the Ad Engine selects an Ad for which an AdLink parameter is present; the Ad Engine SHALL be capable of returning the linked Ad(s) to the next subsequent Ad App request(s), whether the request(s) is received from the same or different Ad App(s) in order to guaranty the sequential display of related ads (e.g. from a same campaign).
In the case the optionally supported Ad Content Type attribute indicates Static or Dynamic Ad Content, and if the Ad Engine supports such function, the Ad Engine shall be able to combine the Dynamic and Static Ad content prior to returning the complete Ad to the Ad App.

Change 3:  Section 6.4.1.2 Ad Engine Ad response message

….

	AdEngineProvidedAd
	E1
	Structure
	0..N
	Characterise each provided Ad

	AdID
	A
	String
	1 
	See description in section 6.1.

	Adlink
	A
	Comma separated list of string
	0..1
	See description in section 6.1


….
Change 4:  Section 6.3.1.2 SPApp AdResponse
….

	SPAppProvidedAd
	E1
	Structure
	0..N
	Characterise each provided Ad.

	AdID
	A
	String 
	0..1 
	See description in section 6.1.

	Adlink
	A
	Comma separated list of string
	0..1
	See description in section 6.1


….
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