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1 Reason for Change

This document relates to comment D059, D060 and D 015:
Comment D060: The metric action contains a list that is fairly exhaustive while the group did not discussed as part of the TS, which interactivity mechanisms SHALL or MAY be supported by the device. Some require specific mechanisms. There is a need to clearly indicate in a specific “interactivity section” which minimum set of interaction shall/should/may be supported, according to the RD/AD documents

All the interaction mechanisms require an integration of the AdApp with underlying device platform functions. Some of these integrations are pretty simple while other are either complex or not necessarily accessible to Ad App(s).

It is proposed to indicate, in the Ad App section, which interaction mechanisms are expected to be supported by MobAd device (I.e. which integration shall be done) and indicate that other interaction mechanisms MAY be supported.

Note to the interactivityAction and MetricData tables are also added to reflect the above.

Comment D059: The metric data structure is missing the metric name/value element that was removed during the Boston meeting and for which an action point was given (to check if it was an error to remove it or not). In addition to re-integrating these parameters, there is a need for text clarifying the usage of such parameters in section 5.1.6 and 5.4.5 

As discussed in the last OMA meeting, and consistently with the section 5.1.6 of the TS there is a need to add some parameters in the metric reports to allow reporting additional information.

The current Metric Type allows both to identify the name/value of the interaction that occurred with the Ad and does not need to be changed.
Comment D015: The editor’s note in section 5.2.1.3 needs to be addressed.

It is also proposed to close related comment D058 with this CR.
2 Impact on Backward Compatibility

None.
3 Impact on Other Specifications

None.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

It is recommended to discuss the contribution and agree to include the proposed changes in the Core TS.
6 Detailed Change Proposal
Change 1:  Section 5.3.3  interaction mechanism, collecting impression, reporting metrics to Ad Engine

The support of interactivity mechanisms identified in section 6.6.4 by devices depends primarily upon a specific Service Provider policy, as well as on the level of integration between the Ad App and the underlying device platform. The supported list of actions and associated codes are provided by the SP provider to the developers of Ad Apps by out of band means.


After the Ads of interest are presented, the Ad impressions and user interactions with an Ad (e.g. click-through) is captured and reported by the Ad App to Ad Engine. If an Ad is provided with interaction mechanisms that are not supported, by the Ad App or available device APIs, the related events will be ignored by the Ad App.

 Such Ad Metric data is reported as defined in Section 6.2.2.1.

It is assumed that the Ad App immediately reports to the Ad Engine and does not aggregate the metrics for a later reporting.

Change 2:  6.6.4 InteractivityAction

	Parameter name
	XML Type
	Data type
	Parameter cardinality
	Description

	DefaultAction
	A
	Boolean
	0..1
	This parameter denotes default action (TRUE)

	ActionCode
	A
	String
	1
	Contains code for interactivity action associated with an Ad e.g. “ClickToBuy”.
The code is listed as the following:
1. ClickToWebsite
2. ClickToBeContacted
3. ClickToLocate

4. ClickToCoupon

5. ClickToBuy

6. ClickToDownload
7. ClickToForward
8. ClickToRequest
9. ClickToDiscard

10. ClickToBookmark (save bookmark)
11. ClickToCall

12. ClickToEmail

13. ClickToIM
14 + Reserved for future use

Notes:

1. Support of this list is per the SP policy.

2. Identifiers for these and interactivity action code extensions are per the schema set by the SP. 

Implementation note: The capability to support these interactivity mechanisms normally also depends on the integration of Ad App with the underlying device platform. (cf. section 5.3.3)


	ActionURI
	A
	URI
	0..1
	Contains action URI associated with the action code specified in ActionCode parameter, e.g. “https://payment.example.com/?3234342”.


Change 3:  Section 6.1.1 AdMetricData 
	Parameter name
	XML Type
	Data type
	Parameter cardinality
	Description

	AdID
	A
	String
	1
	Refer to description in Section 6.1

	MetricType
	A
	String
	0..1
	Indicates the type of Metrics being reported. The types are one of the followings:

a. Impression
b. ClickToWebsite
c. ClickToBeContacted
d. ClickToLocate

e. ClickToCoupon

f. ClickToBuy

g. ClickToDownload
h. ClickToForward
i. ClickToRequest
j. ClickToDiscard

k. ClickToBookmark (save bookmark)
l. ClickToCall

m. ClickToEmail

n. ClickToIM

Notes:

1. Support of this list is per the SP policy
2. 
3. Identifiers for these and metric type extensions are per the schema set by the SP.
Implementation note: The MetricTypes that can be reported back are subject to the capability to support the related interaction type. (cf. section 5.3.3)



	MetricValue
	A
	String
	0..1
	Indicate the value of the data metric information

	ViewDuration
	A
	Integer 
	0..1
	Length in milli-seconds for which the Ad was viewed

	DisplayDateTime
	A
	String (TimeStamp)
	0..1
	Date and Time at which the Ad view started

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


Table 1: AdMetricsData Structure
Change 4:  5.2.1.3 Metric Data (server section)


The Ad Server SHALL be able to receive metrics data from various sources that include Ad Engine(s), and Sp App(s). The frequency of reporting metrics reports depends on SP Policies.
The Ad Server SHALL allow the Service Provider to define the mapping between the interactive mechanisms (ActionCode defined in 6.6.4)  and the metricType identifiers defined in 6.1.1.
The SP App and the Ad App, via the Ad Engine, SHALL return to the Ad Server, in the metric report, the metric identifiers corresponding to the interactive mechanisms for which an action occurred. These identifiers can also be used by the Ad Server and/or by the Ad Engine (in the Ad App case) to validate and correlate the metric report. 
The Ad Server receives metrics reports organized on a per Application basis (SP App metrics report, Ad Engine metrics reports is structured per Ad App). This may be directly used by the Ad Server to aggregate the metrics over time for each application, in order to provide that report to each application provider. The function of providing an aggregated metrics report to external entities such as application provider is out of scope of the specification.

The Ad Server SHOULD be able to aggregate the metrics data from the various sources and to create a metrics report organized on a per Ad basis. This may be used by the Ad Server to provide that report to the Ad-Network or Advertisers. This function of providing an aggregated metrics report to external entities such as Advertiser or Ad-Networks is out of scope of the specification.

Upon reception of an Ad Metric report that indicates that the metrics data were incorrect, the Ad Server SHALL perform additional metrics validation based on information contained in the metric report, data known at the Ad Server side.

Upon reception of an Ad Metric report that indicates that the metrics data were not validated, the Ad Server MAY perform additional metrics validation based on information contained in the metric report (i.e. not validated as Ad App has a trustworthiness status), information and rules known at the Ad Server.
The method used by an Ad Server for the aggregation and validation steps are out of scope of the MobAd Core TS.

Upon support of the Notification method, the Ad Server SHALL be able to request immediate metrics reporting to the Ad Engine and the Ad Engine SHALL be able to issue a report as soon as possible.
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