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1 Reason for Change

a) Justification:

Mobile Advertisement Requirements SWG (MobileAd) is a newly formed group and is progressing in its requirements work.  MobileAD will rely on the capability of other OMA enablers such as such as MMS, PoC, IM, DCD etc. for advertisement delivery


This CR proposes new requirements in PoC2.1 which supports the concept of delivering mobile advertisements.


b) Clauses affected:

New subclause. 
c) Summary of change:

PoC Infrastructure supports delivery of Mobile Advertisements 
d) Consequence if not approved:

PoC Service is overlooked as one of several enablers which may deliver mobile advertisements.
e) Reason for revision:

None
2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

Mobile Advertisement RD.
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

It is recommended that the proposed changes are discussed and agreed. 
6 Detailed Change Proposal

Change 1:  Use Case
5 Use Cases
(Informative)

5.x PoC Advertising: Pre-arranged PoC Group Session
5.x.1  ASK  \* MERGEFORMAT Short Description

This use case shows how a mobile advertisement can be delivered by PoC Service capability. PoC Users (Tom, John and Ken,) with their PoC Clients, are subscribed to PoC service and choose to receive personalized advertisements which may be delivered before, during and after PoC Session. 
5.x.2 Actors

· PoC User: A user who engages in the per-arranged POC group session call
· PoC Server: Infrastructure which takes part in controlling a PoC session and which enables distribution of advertisements. 
5.x.2.1 Actor Specific Issues

· PoC User: Is willing to receive personalized advertisements in a pre-arranged POC group session service. Their preferences for the type of advertisement are set in the group profile.
· PoC Server: Distributes personalized advertisements to PoC users.
5.x.2.2 Actor Specific Benefits
· PoC User: Enjoys PoC services and gains some benefit defined by the operator (i.e., reduced monthly bill, special promotions, prizes, etc) and which are interest to the User 

· PoC Server Infrastructure: Enhances the PoC Service with advertisement features and may reap benefits such as increased user usage, increased revenues, etc..
5.x.3 Pre-conditions

· PoC User subscribes PoC service.
· PoC User agrees to receive advertising in exchange for promotions, lower rates, etc.

· PoC User set his advertisement preferences in the PoC group profile.
5.x.4 Post-conditions

· PoC User receives advertisements along with the subscribed PoC services and enjoys some special offer defined by the service provider.

· PoC Advertisement service provider receives data on user’s ad viewing, ad responses, and application usage and uses this information for advertiser billing and better targeting of the ad campaigns.

5.x.5 Normal Flow
1. Tom, John and Ken are PoC subscribes and choose to receive personalized advertisements when engaged in Pre-arranged PoC Group Sessions.
2. Tom, John and Ken set their preferences for the type of advertisement of their interests in their PoC group profile or in their general user profiles.

3. Tom’s device initiates a pre-arranged PoC group session call to Ken and John.
4. Before Tom, John and Ken engage in the PoC Session PoC server fetches Tom’s, John’s and Ken’s advertisement preferences from their user profile and send a personalized advertisement to their devices according to the fetched ad preferences they set for themselves.
5. Upon completion of the ad, Tom, John and Ken begin their PoC session.
a. Alternative cases
5a: During a PoC Session each user is sent an ad

5b. After the PoC Session each user is sent an ad
Change 2:  Detail proposal ( new text proposal and new subclause)
6.x.x.x Support of Mobile Advertisement
	Label
	Description
	Enabler Release

	Conditionality 

	FUNC-MAD- 001
	The PoC Service Infrastructure SHALL support delivering mobile advertisement, if mobile advertisement is required by Service Provider.
	PoC V2.1

	Functionality 

	FUNC-MAD- 002
	It SHALL be possible for PoC User to define the preference about mobile advertisement in the Group profile.
	PoC V2.1

	FUNC-MAD- 003
	The PoC Server SHALL be able to delivery mobile advertisement if PoC User subscribes the PoC Service with mobile advertisement and wishes to receive such advertisement.
	PoC V2.1

	FUNC-MAD- 004
	The PoC Client SHALL be able to receive mobile advertisement when PoC Client supports advertisements.
	PoC V2.1

	FUNC-MAD- 005
	Advertisements SHALL not hinder normal PoC Session usage
	

	FUNC-MAD-006
	PoC infrastructure SHALL be able to delivery special charging event if the content of mobile advertisement is received by PoC Client during the PoC Session.
	PoC V2.1














NO REPRESENTATIONS OR WARRANTIES (WHETHER EXPRESS OR IMPLIED) ARE MADE BY THE OPEN MOBILE ALLIANCE OR ANY OPEN MOBILE ALLIANCE MEMBER OR ITS AFFILIATES REGARDING ANY OF THE IPR’S REPRESENTED ON THE “OMA IPR DECLARATIONS” LIST, INCLUDING, BUT NOT LIMITED TO THE ACCURACY, COMPLETENESS, VALIDITY OR RELEVANCE OF THE INFORMATION OR WHETHER OR NOT SUCH RIGHTS ARE ESSENTIAL OR NON-ESSENTIAL.

THE OPEN MOBILE ALLIANCE IS NOT LIABLE FOR AND HEREBY DISCLAIMS ANY DIRECT, INDIRECT, PUNITIVE, SPECIAL, INCIDENTAL, CONSEQUENTIAL, OR EXEMPLARY DAMAGES ARISING OUT OF OR IN CONNECTION WITH THE USE OF DOCUMENTS AND THE INFORMATION CONTAINED IN THE DOCUMENTS.

USE OF THIS DOCUMENT BY NON-OMA MEMBERS IS SUBJECT TO ALL OF THE TERMS AND CONDITIONS OF THE USE AGREEMENT (located at http://www.openmobilealliance.org/UseAgreement.html) AND IF YOU HAVE NOT AGREED TO THE TERMS OF THE USE AGREEMENT, YOU DO NOT HAVE THE RIGHT TO USE, COPY OR DISTRIBUTE THIS DOCUMENT.

THIS DOCUMENT IS PROVIDED ON AN "AS IS" "AS AVAILABLE" AND "WITH ALL FAULTS" BASIS.

© 2007 Open Mobile Alliance Ltd.  All Rights Reserved.
Page 1 (of 4)
Used with the permission of the Open Mobile Alliance Ltd. under the terms as stated in this document.
[OMA-Template-ChangeRequest-20070101-I]

© 2007 Open Mobile Alliance Ltd.  All Rights Reserved.
Page 2 (of 4)
Used with the permission of the Open Mobile Alliance Ltd. under the terms as stated in this document.
[OMA-Template-ChangeRequest-20070101-I]

