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Service User Profile Management (ServUserProf) release 
description release description 
(Informative)

Mobile Advertising takes advantage of information available about mobile device users and how they use their devices to provide the users with advertisements that are closely targeted to their interests, leading to high advertisement response rates.  The MobAd Enabler will support the successful deployment of Mobile Advertising services by providing an interoperable framework for ad personalisation, delivery and metrics data collection.  The MobAd Enabler allows ad personalisation by defining metadata about the target audience for an ad or ad campaign; this information can be matched against user profile and preference information so that the user only receives ads that are of interest to them.  The MobAd Enabler can make usage of a variety of advertisement delivery methods, (e.g. pull, push and broadcast delivery).  The MobAd Enabler also specifies a standard set of advertisement metrics data that are recorded (as users view ads and interact with them) and then collected to enable the measurement of the response to ads and ad campaigns.

…

5.1 End-to-end Service Description

Mobile end-users subscribe to services and receive multimedia messages accordingly to the services. Enjoying those services, end-users may accept to receive advertising contents, possibly in combination with new pricing models for the applications and services they use on their mobile devices. The end-users prefer to receive advertising contents that are targeted to their interests and needs; they demand that the service provider guarantees that messages are sent by authenticated parties, as they do not want to receive spam.
The mobile end-users want to be able to modify dynamically his/her interest and preferences, and want to be able to opt-in and opt-out from the mobile advertising Service.
5.2 Version 1.0
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