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Subject:
Response LS to OMA Requirements Group - OMA work on Mobile Advertising OMA doc ref: OMA-LS_204-REQ_to_GSMA_Mobile_Ad_work-20070613-A 
From:

GSMA, Business Development
To:

OMA Requirements Group
Cc:

Henry Stevens, Robindhra Mangtani - GSMA
GSMA thanks OMA REQ Group for their liaison statement contained in OMA-LS_204-REQ_to_GSMA_Mobile_Ad_work-20070613-A.

1. Our feedback on the Work Item e.g. with regards to ongoing or planned activities within the GSMA

The GSMA’s Media and Entertainment Group has formed a Mobile Advertising Programme (MAP) to further the development of mobile advertising for operators and other stakeholders in the mobile and advertising ecosystems. The MAP has launched four work streams:
        Mobile advertising inventory definitions and code of conduct
        Mobile advertising measurement, metrics and customer profiles
         Mobile advertising media buying and planning tool
         Mobile advertising communications programme
The GSMA has signed a co-operation agreement with the Mobile Marketing Association (MMA).  Initial focus of this agreement is on the inventory definitions and code of conduct work stream – the GSMA will aim to endorse the MMA’s mobile advertising guidelines (primarily focused on web banners) for EMEA and APAC as they are published during the second half of 2007, and the GSMA will also work with operators to define and prioritise further inventory types (such as messaging).  The GSMA believes this will be relevant to the OMA work item.

The GSMA and MMA are currently in the process of establishing how the two organisations will work together in the area of measurement, metrics and customer profiles.  The GSMA’s objective in this area is to foster growth of the mobile advertising medium by creating a set of transparent and formalised metrics and measures. As an initial indication, the GSMA anticipates that it will consider three key areas as part of this work stream: internal operator metrics and reporting of mobile advertising; external market-level measurement of mobile advertising, to support the growth of the industry opportunity; customer profiling capabilities and requirements.  

In each case, the GSMA and MMA together will consider the perspective, needs and requirements of both operators and the broad advertising community.  The GSMA will focus primarily on the business issues surrounding measurement issues for mobile advertising, and anticipates that its outputs will be relevant to the OMA’s work item.

Regarding the personalisation element of the OMA’s work item, the GSMA Mobile Advertising Programme (MAP) believes that any degree of personalisation should be determined by individual operators, given that this is likely to be a means by which operators compete for share of advertising budgets from advertisers.  The GSMA (and MMA) believes that advertising should be delivered in consistent formats and reported through consistent metrics, but that specific personalisation and/or targeting is a capability that may differ across operators. 

2. Re sharing with OMA appropriate materials from the GSMA that are related to the scope of OMA’s work.

The GSMA does not have specific documents agreed by the MAP Steering Group at this stage to share with the OMA.  However, the GSMA will share such documents as and when they become available.  Specifically, the GSMA will share with OMA its prioritisation of inventory types; and its initial outputs on measurement requirements.  The GSMA will aim to share an initial set of documents with the OMA in time for its August meeting in Seoul. The GSMA will also share subsequent outputs from all its MAP work streams at the appropriate time.
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