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1 Overview

The Open Mobile Alliance has just started a new activity on Mobile Advertising within its Requirements Working Group. OMA socialized the approved Work Item Document (WID) with the GSM Association, and GSMA sent their feedback, that can be found in this link:

http://www.openmobilealliance.org/ftp/Public_documents/REQ/2007/OMA-REQ-2007-0101-ILS_GSMA_to_REQ_Mob_Ad_feedback.zip
The goal of this new Liaison Statement is to provide a response for such feedback.

2 Proposal

The Open Mobile Alliance REQ group thanks GSMA for their quick and valuable feedback regarding the OMA Mobile Advertising Work Item.

1. OMA REQ understands there are two of the GSMA Mobile Advertising Program’s work streams that are relevant for the OMA’s Work Item.

· Mobile advertising inventory definitions and code of conduct

The appropriate working groups of OMA will monitorize the work stream progress in order to align OMA’s technology with the proposed guidelines in the different inventory types.

· Mobile advertising measurement, metrics and customer profiles

The OMA REQ WG would like to have a close collaboration with GSMA in this topic, since GSMA is willing to create a set of transparent and formalised metrics and measures, and OMA can standardize the technology to enable this metrics.

In order to coordinate both activities, OMA REQ believes that a workshop with GSMA would be appropriate. Any feedback on this topic is welcomed.

2. Regarding GSMA’s (and MMA’s) opinion about the personalisation element of the OMA’s work item, OMA REQ would like to clarify the objective of OMA in this area: the result of the Work Item will include some basic enabling technology for the advertisement personalization, but leaving a room for differentiation in each operator. This means that each operator will be able to provide different modes and degrees of personalization by extending OMA’s technology with proprietary implementations and/or other enablers.

3. Finally, OMA REQ express its gratitude for the kind GSMA’s offer of sharing some interesting documents before OMA’s Seoul meeting, and it is looking forward to receive such material and take actions accordingly.

3 Requested Action(s)

The GSM Association is kindly requested to:

1. Review this feedback.

2. Consider the possibility of a joint workshop based on the Mobile advertising measurement, metrics and customer profiles topic. This workshop should occur only when both organizations have enough material to share. Just for information, OMA Working Groups will meet in London from December 9 to 14, 2007 (that could be a good opportunity to met GSMA).

4 Conclusion

The Open Mobile Alliance would like to thank the GSM Association for its consideration of this request.
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