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1 Reason for Contribution

Give a general description of current social networking industry situations. 
2 Summary of Contribution

This contribution gives the general information about current industry situations about the social network. 
3 Detailed Proposal

5. Background

5.1 Industry

Social Networking Service (SNS) has a reach of 66% of Internet, and is a rising phenomenon in Mobile Internet. Mobile phone is a ubiquitous personal device and is hence the best medium of access to social networking. The updates can be sent and received on the go. When accessing the internet on PC, one is accessing the information about some past event and not real time. In contrast, with mobile phone one can take part in the event, capture it, provide comments and share all this with others. Mobile phone therefore provides richer social interaction. eMarketer has estimated that the mobile social networking users would exceed 800 million by 2012. Visiongain believes that revenue from mobile social networking and user generated content will grow to around $60 billion in 2012.

Moto Blur and Vodafone 360 were launched at almost the same time in Q3 2009. From the end of 2009 to 2010, a lot of mobile device operating systems which support social network function are available to market: Moto Blur, Windows Mobile 7 and Android 2.1. It is expected that more and more mobile social networking services will be available in the market in the next a couple of years.
Current mobile social networking services, e.g. Moto Blur and Vodafone 360, are primarily the aggregation of popular Internet social networking sites such as Facebook, MySpace and Twitter, plus other RCS-like features and infotainment services.  More and more mobile social networking service tends to provide the aggregation functions.

Mobile operators become aware of setting up own social networking service: 

· Vodafone ZYB uses the mobile phone as the starting point, enabling users to exchange messages and content with anyone in their mobile phone address book. 

· Orange pikeo is a social networking service that for user to store, organize and share the favourite photo online.

· O2 Bluebook lets you back up the names and numbers in your phone book, store text, photos online.  

From end user perspective, the biggest challenge is interoperability, i.e.:
· Can a Moto CLIQ user access Vodafone 360?

· Can a Moto CLIQ user share his content with his friend that uses H1 / Vodafone 360?
From operator perspective, it should consider how to play their strength to compete with the internet social networking service.

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

REQ WG accepts general descriptions.
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