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1 Reason for Contribution

MobAd Service is advanced to deliver the most appropriated advertisements to the users. Although Service Provider will check the advertisement content before delivering, the advertisement still has the possibility to provide improper information. So Service Provider should provide a method for users to report this problem and deal with advertisement according to the judgement of Regulator.
The contribution is to populate the use case section with the advertisement regulation cases and also derives the related requirements.

R01: Revised based on the offline comments from Matt Lopez.
2 Summary of Contribution

This contribution describes a use case on advertisement regulation and the associated requirements. 
3 Detailed Proposal

5. Use Cases
5.1 Regulation of Advertisement
5.1.1  ASK  \* MERGEFORMAT Short Description

A service provider’s mobile advertising service (be it hosted or not) should filter improper advertisements. Still, a service provider can not ensure all improper advertisements can be filtered so users should be provided a method to report improper advertisements along with a method to take some action towards the improper advertisements.
5.1.2 Actors

· Cathy (User): The user consumes the MobAd service.

· Dream Shopping Mall (Advertiser): Delivers improper promotional information through the MobAd service, bypassing filters.

· Service Provider: Provides the MobAd service to its users.
· Regulator: Sets policies regarding advertisements and filters improper advertisements.
5.1.2.1 Actor Specific Benefits

· Cathy (User):  Is able to report her bad experience and can expect to have no (or fewer) bad experiences henceforth.
· Dream Shopping Mall (Advertiser):  Benefit of reaching users against policy is stopped.
· Service Provider: Provides reliable advertisement services.

· Regulator: Prevents improper advertisements from being delivered to end users.

5.1.3 Pre-conditions

· Cathy chooses to receive advertisement about promotional information of Dream Shopping Mall.

· Dream Shopping Mall (Advertiser) has also submitted improper promotion advertisements to Service Provider.

· Service Provider provides a mechanism for users to report improper advertisement.

· Regulator receives improper advertisement reports.
5.1.4 Post-conditions

· Cathy is satisfied to have found a solution to the problem..
· Dream Shopping Mall (Advertiser) has less freedom to take advantage of its access to a service provider’s end user.
· Service Provider is relieved to have fewer complaints from its end users and in a position to control relationships with advertisers .

· Regulator is able to enhance filtering system based on report from the field.
5.1.5 Normal Flow

1. Cathy receives a mobile advertisement from her Service Provider, which contains promotions from Dream Shopping Mall. The advertisement is a 50% discount coupon for an item that is extremely unrelated to the category she chose to receive advertisements
2. Each advertisement is labelled with a clickable area where the user can, for example, access information for reporting improper advertisements. 
3. Cathy goes to Dream Shopping Mall and selects some items for purchase. When she displays her downloaded advertised coupons at the Point of Sales system, she notices one of the coupons is not related the kind of advertisement in which she had opted in to receive. 
4. Cathy contacts Service Provider according to the access information on the advertised coupon and describes her bad experience brought on by Dream Shopping Mall.
5. Service Provider informs Regulator about Cathy’s reporting for Dream Shopping Mall advertisement.
6. Regulator confirms the fact Cathy has described and requests Service Provider to take corrective action against Dream Shopping Mall.
7. Service Provider takes corrective action against Dream Shopping Mall. This can be in the form of renegotiation, fines, suspension, etc.
8. Service Provider informs Cathy of corrective action and thanks her with an advertised coupon that is known to put a smile on an end user’s’ face.
6. Requirements
(Normative)

6.1 High-Level Functional Requirements
	Label
	Description
	Enabler Release

	MobAd-FUNC-XXX
	MobAd Service SHALL provide a mechanism for user to report improper advertisement, including following information at least: 
- Identifier of the advertisement
- Identifier of the user
- Improper advertisement description
- Advertisement downloading time
	MobAd 1.0

	MobAd-FUNC-XXX+1
	MobAd Service May be able to inform the report of improper advertisement to Regulator.
	MobAd 1.0

	MobAd-FUNC-XXX+2
	MobAd Service SHALL support to suspend, resume or remove particular advertisement according to the SLA for the purpose of advertisement regulation.
	MobAd 1.0

	MobAd-FUNC-XXX+3
	MobAd Service May be able to inform Regulator about the result of disposal for improper advertisement with either:
- suspension, resume or removal of advertisement

- successful filtering to prevent sending further improper advertisements
	MobAd 1.0

	MobAd-FUNC-XXX+4
	MobAd Service SHALL provide a mechanism to notify advertiser of improper advertisement.
	MobAd 1.0

	MobAd-FUNC-XXX+5
	MobAd Service SHALL be able to send advertisement disposal feedback to user.
	MobAd 1.0

	MobAd-FUNC-XXX+6
	MobAd Service MAY provide a mechanism to redeem user for bad experience when using improper advertisement.
	MobAd 1.0

	
	
	


Table 1: High-Level Functional Requirements

6.1.1 Security

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 2: High-Level Functional Requirements – Security Items

6.1.1.1 Authentication

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 3: High-Level Functional Requirements – Authentication Items
6.1.1.2 Authorization

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 4: High-Level Functional Requirements – Authorization Items

6.1.1.3 Data Integrity

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 5: High-Level Functional Requirements – Data Integrity Items

6.1.1.4 Confidentiality

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 6: High-Level Functional Requirements – Confidentiality Items

6.1.2 Charging

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 7: High-Level Functional Requirements – Charging Items

6.1.3 Administration and Configuration

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 8: High-Level Functional Requirements – Administration and Configuration Items

6.1.4 Usability

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 9: High-Level Functional Requirements – Usability Items

6.1.5 Interoperability

	Label
	Description
	Enabler Release

	MobAd-InterOp-01
	MobAd service SHALL be able to interact with Regulator to deal with improper advertisements.
	

	
	
	


Table 10: High-Level Functional Requirements – Interoperability Items

6.1.6 Privacy

	Label
	Description
	Enabler Release

	
	
	

	
	
	


Table 11: High-Level Functional Requirements – Privacy Items

6.2 Overall System Requirements

	Label
	Description
	Enabler Release

	
	
	

	
	
	

	
	
	


Table 12: High-Level System Requirements

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

We recommend that the group agrees to the above and adds the use case and requirements to the MobAd Requirements Document (RD).
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