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1 Reason for Contribution

A Service Provider wants to send advertisements that are targeted to interested recipients. Also, a User would prefer to receive advertisements only for products and services that are of interest to him/her.
Through AdSensor, a Service Provider is intelligently able to predict user interests and influence consumer behaviour by advertisements which interest to him/her.
2 Summary of Contribution

By short-range sensing techniques, the personalized advertisement which is necessary to the user is provided by a Service provider at the proper time.

3  Detailed Proposal

5. Use cases

5.X.1 Personalized Advertisement Using AdSensor 
5.X.1  ASK  \* MERGEFORMAT Short Description

If an Advertiser (e.g. restaurant) attached an AdSensor in its place (e.g. entrance) and a User has a mobile (terminal) with a built-in AdSensor, by AdSensor, the related advertisements (e.g. discount coupon of food) will be shown on its mobile.

Because the AdSensor only reacts the other AdSensor is very close by, the Advertiser ensures providing its advertisement to the User who is interested in its products and services.
5.X.2 Actors

User: of mobile services and consumer of the advertisements.
AdSensor: The short-range sensing modules which are affixed in the terminal. It is able to provide the terminal ID to other AdSensors.
Ad Selector: When Service Provider requests, it provides an advertisement with the form which is suitable in the terminal.
Service Provider: entity that provides the mobile advertising service.

AdSensor equipped Advertiser: Advertiser where AdSensor is attached. 
5.X.2.1 Actor Specific Issues

User: wishes to have the best possible mobile experience.

AdSensor: It provides the terminal ID to the other AdSensor which is sensed during scheduled time.
Ad Selector: contains Ads to be provided to users.
Service Provider: wishes to provide a good experience for users of their services, satisfying user’s necessities at every moment and every where their preferences when possible.

AdSensor equipped Advertiser: AdSensor which is attached to an advertiser is able to request the service provider to deliver Ads to a specific user.
5.X.2.2 Actor Specific Benefits

User: could be provided an advertisement from the place where he has an interest at that time.
Service Provider: provides a proper advertisement to the customers. 
AdSensor equipped Advertiser: ensures providing the advertisements of their products and services to the User who is very close to regarding as the User is interested in them and earn more revenue directly with the advertisements’ receiver.
5.X.3 Pre-conditions

User: has the terminal where AdSensor is attached. User sees the show window or the menu and wants to receive the information of the shop.
AdSensor: is a module which is permanently stationed in the terminal. It will be able to provide the terminal ID to the counterpart AdSensor who is operated with same protocol.
Service Provider: is cooperated with Sensor equipped Advertisers and is able to send Ads when they are requested from the Advertisers.
AdSensor equipped Advertiser: AdSensor is attached.
5.X.4 Post-conditions

User: received an advertisement from the place where he has an interest in right time
5.X.5 Normal Flow

This flow describes the normal process of personalized advertisement using AdSensor. 
1) Samuel goes to a shopping mall with his terminal where AdSensor is attached.

2) While Samuel enjoys shopping, he feels hungry so decides to look for a restaurant.
3) Samuel finds a Korean restaurant and looks at the menu board which is in front of the entrance. After a few seconds, the AdSensor of the Korean restaurant recognizes the existence of the AdSensor of Samuel’s terminal.
4) In order to deliver an Ad to Samuel, the advertiser requests the service provider.
5) The service provider requests the Ad Selector to select the most appropriate Ad related to the advertiser.
6) Ad Selector responds with a discount coupon.
7) The service provider delivers a discount coupon of the Korean restaurant.

5.X.6 Alternative Flow

This flow describes the process that take place considering the advertiser requests a specific Ad to be delivered to Samuel.
1) Same as normal flow.
2) The advertiser decides to deliver a discount coupon.
3) The advertiser requests the service provider to deliver the discount coupon.
4) The Service provider delivers a discount coupon of the Korean restaurant.

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Selector of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

To be discussed and be included in the RD.
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