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1 Reason for Contribution

International roaming allows mobile users to travel to a foreign country and enjoy many of the same services there that they can at home. 

By a seamless roaming service, users are also able to receive advertisements, regardless of the user’s location. 
As mobile advertising has the advantage of delivering the right advertisement to the right user at the right time, Service Providers want to send personalized national or international advertisements according to the user’s context information(e.g. location).
This contribution focuses on personalized local advertising services in where the user is located.
2 Summary of Contribution

This contribution describes how it is possible for the User to receive personalized local advertisements in a foreign country and the associated requirements.
3 Detailed Proposal

5.1. Personalized Local Advertisement Use Case
5.X.1 Short Description

Laura, Ads-subscriber in London visits Seoul.

She is using an international roaming service and agrees to receive advertising services in Seoul for using a roaming service cheaper

5.X.2 Actors
	Actor
	Description

	User
	 A mobile user receives mobile advertisements for using mobile services (MMS, IM or roaming service) cheaper

	Service Provider 
	A Service Provider offers mobile advertisements

	Advertiser
	Companies or organizations who pay for advertising to a Service Provider

	 AdApp
	A mobile application which consumes a potentially interactive advertisement and presents it to the User

	AdSelector 1, 2..N
	Applications, based on a series of criteria (e.g. user profile, browsing/transacting records) select and deliver appropriate advertisements


5.X.3 Actor Specific Issues
	Actor
	Description

	User
	A User is able to choose receiving local advertisements in a foreign country

	Service Provider 
	Service Provider wishes to provide appropriate advertisements to user at anywhere


5.X.4 Actor Specific Benefits

	Actor
	Description

	User
	A User receives local advertisements matching a user profile and selections

	Service Provider 
	A Service Provider offers appropriate local advertisements by a user profile and selections

	Advertiser
	Advertisers Provide advertisements to a User at anytime, regardless of the user’s location


5.X.5 Pre-Conditions

· A Service Provider needs to be coordinated with the AdSelector; and has an agreement with the advertiser.
· A User agrees to receive local advertisements from the foreign country.
5.X.6 Post-Conditions

· An  Advertiser knows that its advertisements have been sent to the best target considering the user’s location (through the AdSelector)
· A User has received the advertisement, following his/her preferences, browsing/transacting records
· A Service Provider has always sent adequate advertisements to the user
5.X.7 Normal Flow

1. Laura starts AdApp in Seoul
2. Upon its initiation and at some point during its execution, the AdApp requests an ad to the AdSelector in Seoul (AdSelector 2).

3. AdSelector 2 requests her profile, selection and browsing/transaction records (e.g. the records of buying Craig David’s concert tickets or downloading his music on her mobile)  to the AdSelector in London (AdSelector 1)
4. After AdSelector 2 received her profile, selection and browsing/transaction records, it selects appropriate local advertisements (e.g. Craig David’s concert in Seoul) and delivers one or several advertisements
5. AdApp presents the local advertisements (received through AdSelector2) to the User.

5.X.8 Alternative Flow

1. Same as normal flow
2. Upon its initiation and at some point during its execution, the AdApp requests an ad to the AdSelector in London (AdSelector 1)
3. Laura is able to receive advertisements (e.g. discount coupons) from London
4. AdApp presents the advertisements (received through AdSelector 1) to the User.
5.X.9 Operational and Quality of Experience Requirements

n/a

6. Requirements
6.1 High-Level Functional Requirements
	Label
	Description
	Enabler Release

	MobAd-FUNC-XXX
	Service Providers SHOULD exchange their user profile, preferences or browsing/transacting records through AdSelector
	MobAd 1.0

	MobAd-FUNC-XXX
	Advertisements SHOULD be shown at least one language with either a user’s language or English
	MobAd 1.0

	MobAd-FUNC-XXX
	The MobAd Enabler SHOULD support the function of downloading  and saving the advertisements
	MobAd 1.0

	
	
	

	
	
	

	
	
	

	
	 
	

	
	
	


Table 1: High-Level Functional Requirements

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

We recommend that the group agrees the above and adds it to the MobAd Requirements Document (RD).
NO REPRESENTATIONS OR WARRANTIES (WHETHER EXPRESS OR IMPLIED) ARE MADE BY THE OPEN MOBILE ALLIANCE OR ANY OPEN MOBILE ALLIANCE MEMBER OR ITS AFFILIATES REGARDING ANY OF THE IPR’S REPRESENTED ON THE “OMA IPR DECLARATIONS” LIST, INCLUDING, BUT NOT LIMITED TO THE ACCURACY, COMPLETENESS, VALIDITY OR RELEVANCE OF THE INFORMATION OR WHETHER OR NOT SUCH RIGHTS ARE ESSENTIAL OR NON-ESSENTIAL.

THE OPEN MOBILE ALLIANCE IS NOT LIABLE FOR AND HEREBY DISCLAIMS ANY DIRECT, INDIRECT, PUNITIVE, SPECIAL, INCIDENTAL, CONSEQUENTIAL, OR EXEMPLARY DAMAGES ARISING OUT OF OR IN CONNECTION WITH THE USE OF DOCUMENTS AND THE INFORMATION CONTAINED IN THE DOCUMENTS.

USE OF THIS DOCUMENT BY NON-OMA MEMBERS IS SUBJECT TO ALL OF THE TERMS AND CONDITIONS OF THE USE AGREEMENT (located at http://www.openmobilealliance.org/UseAgreement.html) AND IF YOU HAVE NOT AGREED TO THE TERMS OF THE USE AGREEMENT, YOU DO NOT HAVE THE RIGHT TO USE, COPY OR DISTRIBUTE THIS DOCUMENT.

THIS DOCUMENT IS PROVIDED ON AN "AS IS" "AS AVAILABLE" AND "WITH ALL FAULTS" BASIS.

© 2007 Open Mobile Alliance Ltd.  All Rights Reserved.
Page 1 (of 4)
Used with the permission of the Open Mobile Alliance Ltd. under the terms as stated in this document.
[OMA-Template-InputContribution-20070101-I]

© 2007 Open Mobile Alliance Ltd.  All Rights Reserved.
Page 3 (of 4)
Used with the permission of the Open Mobile Alliance Ltd. under the terms as stated in this document.
[OMA-Template-InputContribution-20070101-I]

