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1 Reason for Contribution

Advertisement which has been shown to a user can be shared to another mobile user regardless of his/her subscription state. This contribution proposes a use case using Ad Sharing as well as a few requirements.
2 Summary of Contribution

Personalized advertisements are sent to users by Ad Server of Service Provider at the first phase and then those advertisements could be propagated further from the users to another mobile users using Ad Sharing. To enforce this propagation, the advertisements should be regarded as another type of contents. The advertisement can be separated from the original contents and the user can re-use it in another way as contents.
3 Detailed Proposal

5. Use cases

5.X.X Ads Sharing
5.X.1  ASK  \* MERGEFORMAT Short Description

Advertisement that Sarah has received can be shared to another mobile user, Bob via Ad Server. Sarah already knows that Bob is interested in the product which is shown in the advertisement. Sarah requests Ad Server to share the advertisement with Bob. Bob receives the advertisement from Sarah in an appropriate way according to his device capability and preferences.
5.X.2 Actors

User : a mobile user who has subscribed to the Advertisement Service.
Ad Server: provides the mobile advertising service.

Advertiser:  contents provider who would like to sell its product via advertisements.

5.X.2.1 Actor Specific Issues

User: wants to get personalized advertisements.
Ad Server: provides a series of personalized advertisements for subscribers.
Advertiser:  wishes to sell their product via advertisements.
5.X.2.2 Actor Specific Benefits

User: can get a relevant advertisement in which he/she is really intertested.

Ad Server: more possibly get higher hit rate for advertisements.
Advertiser: more possibly get higher purchase rate for advertisements.
5.X.3 Pre-conditions

User: has a device that is able to share advertisements with another user.
Ad Server: detects user’s reaction to advertisement and is able to handle the requests from the user.
Advertiser: has made an agreement with service provider relating to advertisements.
5.X.4 Post-conditions
User: has shared an advertisement with another user.

Ad Server: take and handle the request from the user.

Advertiser: has sold the product which is contained in the advertisement.

5.X.5 Normal Flow

1) While Sarah is watching an ad-sponsored music video, she keeps receiving related advertisements.
2) Sarah decides to share one of advertisements with Bob(e.g. concerts with a coupon).
3) Sarah sends a request to Service Provider for Ad-sharing.
4) Service Provider analyses Bob’s information(e.g. preference, context profile, device capability) and finds an appropriate communication path(e.g, IM, MMS, etc). Service Provider has rules to deliver advertisements not as a spam to Bob.
5) Service Provider delivers the advertisement to Bob.
6) Service Provider records Sarah’s Ad-sharing history.

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

To be discussed and be included in the RD.
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