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1 Reason for Change

Currently, some of the existing MobAd RD requirements are assuming the device as the main entity requesting the advertisements, reporting the metrics, etc. enabling very interesting use cases, especially in “pull” services where the device is pulling some advertisements to be shown to the User (either in P2P or BCAST environments).

On the other hand, there are other cases in which such interactions (ad request, metrics report, etc) can occur on the network side e.g. between the MobAd enabler entities on the network and the Service Provider. . 

The following use case presents a network side application.
2 Impact on Backward Compatibility

None

3 Impact on Other Specifications

None

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

The contributors kindly ask to include the use case and these requirements into the RD.

6 Detailed Change Proposal

Change 1:  New use case 

5.1 Service Provider Ad Selection use case
5.1.1  ASK  \* MERGEFORMAT Short Description

The Service Provider wants to perform a campaign for its users watching a soccer match at a stadium using the MobAd enabler.

5.1.2 Actors  

· User: A user that opts-in to receive Ads provided by the Service Provider. .

· Service Provider: The service provider wants to have a sports campaign to its customers watching a soccer match..

5.1.3 Actor Specific Issues

· User: is able to express his/her preferences and behavior as what adverts and content interests the user.

· Service Provider: Wishes to provide a good experience to the users of their services, satisfying their needs and preferences

5.1.4 Actor Specific Benefits

· User: Enjoys personalized services at a potentially reduced price, and receives advertisements for products and services that interest her. 

· Service Provider: Obtains additional revenue from presented Ads 

5.1.5 Pre-conditions

· User agrees to receive advertising (which implies also reporting of metrics).

5.1.6 Post-conditions

· User has received Advertisements along with an interesting part of a soccer match.

· User’s Service Provider has presented the Ad and has reported metrics data.
5.1.7 Normal Flow
1. The Service Provider wants to perform a campaign for its users watching a soccer match at a stadium. The SP hence requests an Ad from the Mobile Advertising Enabler, with the following targeting “parameters”:  [Roma, soccer, age20-50]. 

2. The Service Provider receives an Adidas Ad and related metadata.

3. Once the Service Provider receives the advertisement and associated metadata, and using a location service, it sends the Ad to the user or the aforementioned group of users, e.g. by a binary SMS.

4. The SP determines that it has sent 2.000 SMS, and reports metrics data to the MobAd Enabler so that it is collected along with other metrics reported from other campaigns
Change 2:  New functional requirements 

6.1 High-Level Functional Requirements

---- Explanatory text ----

The following requirements are requirements that should be supported on the network side of the MobAd enabler in addition to supporting them on the MobAd Enabler entities on the device (the latter is in the RD today).

The following requirements provide the network side requirements with the appropriate Actors to be added. The numbers in bracket are of the corresponding similar requirements and are provided for easier understanding (will not be included in the RD).

---- End of explanatory text----

	Label
	Description
	Enabler Release

	MobAd-PERS +xx1

(similar to 012)
	The MobAd Enabler entities on the Network SHALL expose a mechanism to the Service Provider through which they can pass relevant context and similar data, and in return obtain one or more advertisements.
	MobAd 1.0

	MobAd-PERS +xx2

(similar to 056)
	The MobAd Enabler entities on the Network SHALL provide means for the Service Provider to retrieve ads, if available, according to filtered keywords.
	MobAd 1.0

	MobAd-FUNC+xx3
(similar to 020)
	The MobAd Enabler SHALL provide a mechanism for the Service Provider to be informed of the deletion of Ads pre-fetched by them
	MobAd 1.0

	MobAd-METR +xx4
(similar to 014)
	The MobAd Enabler entities on the Network SHALL be able to report metrics data, such as: 

a. Service Provider identifier/name/description by which the ad was presented to the user

b. Context it was presented in 

c. How many times it was served 

d. Customer interactions with the ads (e.g. did the customer click to call...) 

e. How long was the banner served 

f. Time of day 

g. Location (if available)
	MobAd 1.0

	MobAd-METR +xx5
(similar to 015)
	The MobAd Enabler entities on the network SHALL be able to obtain metrics data from the Service Provider  such as: 

a. Service Provider identifier/name/description by which the ad was presented to the user

b. Context it was presented in 

c. Customer interactions with the ads (e.g. did the customer click to call...) 

d. How long was the video clip served 
	MobAd 1.0


Change 3:  New functional requirements 

---- Explanatory text----
The following requirements add requirements to existing requirements which only specified part of the actors that require this functionality (e.g. the current requirement specifies only the Service Provider while it should support the AdApp as well).

 The numbers in bracket are of the corresponding similar requirement and are provided for easier understanding (will not be included in the RD).

---- End of explanatory text----
	Label
	Description
	Enabler Release

	MobAd-FUNC +xx6
(Similar to 009)
	The MobAd Enabler SHALL provide either of the following to the AdApp after ad selection has taken place:

· An advertisement (including a ‘filler’)

· A reference to an advertisement (e.g. URL)

· An indicator for no advertisement.
	MobAd 1.0


Change 4:  New functional requirements 

---- Explanatory text----
The following requirements add a requirement to enable the Service Provider to receive different types of metadata with the Ad in a similar way to the MobAd Enabler entities on the device. The use case for this requirement is for cases when the SP implementation wants to pre-fetch the Ads due to the fact that the MobAd enabler can not meet the time constrains (e.g. for broadcast) required by the server side application.
---- End of explanatory text----
	MobAd-FUNC +xx7 (similar to 016)
	The  MobAd Enabler SHALL provide means to communicate to the Service Provider rules, instructions and metadata related to usage of advertisements (e.g. in order to embed the data with Ad in broadcast use case), such as: 

a. frequency capping related – how many times to be shown

b. storyboarding order – first show one ad then another

c. context based (e.g. Nike ads in sport games) 

d. Location (e.g. Starbucks ad only when nearby)

e. time of day (e.g. server beer ads only after 9pm). 

f. ad customisation rules and metadata (e.g. don’t resize or shorten a clip)

g. ad expiry date and time, and similar
h. info required to enable filtering of Ads based on extracted metadata
	MobAd 1.0
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