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1 Reason for Change

This contribution addresses the following comments in OMA-RDRR-MSrchFramework-V1_0:

	A067
	2009.5.31
	E
	B.1
	Source: Huawei

Form: REQ mailing list 20090531

Comment: The description of the first paragraph is not clear.
Proposed Change: propose to reword the first paragraph as “This use case demonstrates how MSrchFramework can provide results based on specific users preferences.”
	Status: OPEN

	A068
	2009.5.31
	E
	B.1
	Source: Huawei

Form: REQ mailing list 20090531

Comment: The first line in short description needs some changes
Proposed Change: add “providing keywords” before “like”
	Status: OPEN

	A069
	2009.5.31
	E
	B.1.2
	Source: Huawei

Form: REQ mailing list 20090531

Comment: typo in the first paragraph
Proposed Change: replace “consuming” with “consumption”
	Status: OPEN

	A070
	2009.5.31
	E
	B.2
	Source: Huawei

Form: REQ mailing list 20090531

Comment: typos in the first paragraph
Proposed Change: replace “he/her” with “he/she” and “optional” with “optionally
	Status: OPEN

	A071
	2009.5.31
	E
	B.2.1
	Source: Huawei

Form: REQ mailing list 20090531

Comment: typo in first line
Proposed Change: replace “and optional” with “and an optional”
	Status: OPEN

	A072
	2009.5.31
	E
	B.2.2
	Source: Huawei

Form: REQ mailing list 20090531

Comment: correction required in the first line
Proposed Change: replace “easy using” with “easy to use”
	Status: OPEN

	A073
	2009.5.31
	E
	B.8.1
	Source: Huawei

Form: REQ mailing list 20090531

Comment: B.8.1, changes required in the first bullet under User Feedback for better understanding.
Proposed Change: replace first bullet with “The users send a search request to MSrchFramework enabler”
	Status: OPEN

	A074
	2009.5.31
	E
	B.9.1
	Source: Huawei

Form: REQ mailing list 20090531

Comment: The first line in short description require some changes for better understanding
Proposed Change: replace first line with “The users send a search request to MSrchFramework enabler”
	Status: OPEN


2 Impact on Backward Compatibility

n/a

3 Impact on Other Specifications

n/a

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

It is recommended to the group to accept proposed changes and close comments from A067 to A074.
6 Detailed Change Proposal

Change 1:  Rewording text in “Appendix B. Use Cases”, section “B.1
Content Searching based on user preference information”.

B.1 Content Searching based on user preference information
This use case demonstrates how MSrchFramework can provide results based on specific users preferences .

B.1.1  ASK  \* MERGEFORMAT Short Description

The subscriber used the search client to search some information providing keywords like “bar“.

The subscriber click “send” button or hyperlink and send the search request as a search input to MSrchFramework.

MSrchFramework send the searching request to the search engines, and the search engine returns the results back.

MSrchFramework consults the enablers that hold the user’s preference information, such as ServUserPorf.

MSrchFramework finds that subscriber prefers sports bar rather than music bar.

MSrchFramework processes search results and produces consolidated results. 

The results are sent back to the subscriber.

B.1.2 Market benefits

A smart and reasonable search function may give the subscribers a good service experience.  And this may boost the market acceptance of mobile searching services.  The content provider and operators may benefit from the increased consumption for contents. 

Change 2:  Rewording text in “Appendix B. Use Cases”, section “B.2
Communication Search”.

B.2 Communication Search
This use case demonstrates the abilities that MSrchFramework helps subscriber to find a communication record among the text-base communication services which he / she used, with some keywords,  and optionally some other conditions, such as a time scope.

B.2.1  ASK  \* MERGEFORMAT Short Description

The subscriber uses the communication search tool with some keywords and an optional time scope on his / her device.

The communication search tool sends the query to MSrchFramework.

The MSrchFramework finds the certain search engine(s) and send the query to it / them.

The search engines searches the subscriber’s communication records and returns the result set to the MSrchFramework.

The MSrchFramework incorporates the result sets and returns to the communication search tool.

The communication search tool shows the records to the subscriber in brief.
The subscriber could easily open the record with corresponding communication service to read the whole message.

B.2.2 Market benefits

A unified and easy to use communication search tool may give the subscribers a good service experience.  And this may boost the acceptance of text-based mobile messaging services.  

Change 3:  Rewording text in “Appendix B. Use Cases”, section “B.8
Search History Management”.

B.3 Search History Management
This use case describes the capabilities of MSrchFramework enabler to store and maintain the Search History which can be further used for result personalization.

It describes the capability that MSrchFramework provides to the user for voting the goodness of a result that MSrchFramework has reported to him. The user can rate it expressing a vote and, optionally, leave a comment about the results provided by the MSrchFramework.
B.3.1  ASK  \* MERGEFORMAT Short Description

There can be many ways to store and maintain the Search History. This use case describes the two most prominent ways as follows.

1. User feedback

a. The user sends a search request to the MsrchFramework enabler. 

b. MSrchFramework processes the request, selects search engine(s) and sends it/them the formatted query (see “Query optimization” use case), processes search results, produces consolidated results (by applying personalization function, see ”Personalized Multimedia Search” use case) and provides the results to the user.
c. The user, after consulting results, can express his evaluation of the goodness of obtained results, by voting them (e.g. from 0 to 5) and/or leaving a comment about them and/or leaving a tag list (e.g. a list of keywords that describe the result).

d. MSrchFramework stores obtained feedback.

2. User interaction

a. When results are provided to the user, user entertains (clicks and go to the actual content/Info) few of them. User selects particular brand (Adidas) every time.
b. MSrchFramework stores this selection: the type of results/content user frequently entertain can be considered as a user preference. E.g user searches for sports T-shirts, the results are provided pertaining to several sports brands. Adidas can further be considered as the preferred sports brand for the user.
B.3.1.1 Alternative flow

The same capability can be used by the MSrchFramework to evaluate achieved service quality by collecting feedback from the user about provided service (e.g. about the results list, benefit of results, response speed, etc…).

B.3.2 Market benefits

A good service experience is done to the user, by allowing him to be active in using the service.

The service provider can control the quality of the offered service.

B.4 Recommendation
This use case describes the capability of MSrchFramework to manage user’s feedback (see “Search History Management” use case) in order to use them as criteria for recommended results to users.

B.4.1  ASK  \* MERGEFORMAT Short Description

The user sends a search request to the MSrchFramework enabler. 
MSrchFramework processes the request, selects search engine(s) and send it/them the formatted query (see “Query optimization” use case) and processes search results. 

MSrchFramework processes stored feedback (see “Search History Management” use case) and provide appropriate recommendations with the search results applying one or more recommendation algorithms. MSrchFramework produces consolidated results (by applying personalization function, see ”Personalized Multimedia Search” use case) and provides the results to the user.

B.4.1.1 Alternative flow

The same capability can be used to allow users to ask only for recommended results.
B.4.2 Market benefits

A good service experience is done to the user, by presenting him personalized recommendations for information, products or services during a search request. 
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