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1 Reason for Contribution

Social networking sites and Internet services in general are increasingly being driven by the idea of web 2.0. Web 2.0 is about collaboration on a mass scale: the idea is that the resources of the Internet should be freely available to all users, and users should be able to do whatever they want with them. The content that users place on their profile pages, and that they post on multimedia blogs, gets referred to as ‘user-generated content’. 
But the shared content is frequently not user-originated content. Rather than originate their own material, mobile users take existing pictures, video or music and combine and/or customize them to some degree. Video and music sharing sites, for example, are enjoyed by users partly because they make it possible to view copyrighted material for free. To demonstrate this, we need to only consider the case of Napster, which is a lot less popular now that it has reached an agreement with the music industry, than it was in its early ‘outlaw’ days.
Copyright violation by users is widespread on some sites, and content owners are starting to take an aggressive attitude towards combating it.
If the sites are too draconian, many users will desert them. If they are too lax, they run the risk of heavy fines and becoming a brand name with which advertisers do not want to be associated. The social networks need to strike a balance – this time, between respecting the rights of copyright owners and the desires of their users (figure 1).
Social network  should allow Content owners to benefit from the distribution of the content they create. The best approach that social network sites can take is a combination of concrete protection measures. SCIDM provides one of such protection solutions for social network.
2 Summary of Contribution

  SCIDM provides one of the copyright protection solutions for social network.  Adding introduction of  Copyright violation and content control in social network to OMA SCIDM RD section 4 .
3 Detailed Proposal

4: introduction
……………………………….
Social networking sites and Internet services in general are increasingly being driven by idea of web 2.0.  The  resources of the Internet should be freely available to all users, and users should be able do whatever they want with them. 
But the shared content is frequently not user-originated content. Rather than originate their own material, social networking users take existing pictures, video or music and combine and/or customize it to some degree to view copyrighted material for free.
Copyright violation by users is widespread on some sites, and content owners are starting to take an aggressive attitude towards combating it. The social networks need to strike a balance – this time, between respecting the rights of copyright owners and the desires of their users(figure 1). If the sites are too draconian, many users will desert them. If they are too lax, they risk heavy fines and a brand image with which advertisers will not want to be associated.
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                    Figure 1 The balance between freedom and control 

The social networks need to strike a balance – this time, between respecting the rights of copyright owners and the desires of their users(figure 1). The best approach that social network sites can take is a combination of concrete protection measures,  and SCIDM provides one of such protection solutions for social networks.
…………………………………………………
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Is recommended to the  SCIDM WI  to review and agree to include this text in the RD .
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