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1 Reason for Change

In the doc "OMA-TS-BCAST_ServiceGuide-V1_0_0-200500805-D", the purchase data fragment description of the price is not enough for different requirement of the charging. For example, charging for each consume time, charging for the specified content, charging for the specified service or channel and mix charging etc. The way of charging mentioned above would not use the length of consuming time but the times or single service or mix. So in the price description of the purchase data, more charging information should be added to the purchase data fragment.
2 Impact on Backward Compatibility

None.

3 Impact on Other Specifications

None.

4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

This CR is presented to BAC-BCAST for agreement.

6 Detailed Change Proposal

5.2.2.1 Purchase Data

The Purchase Data fragment serves the following purposes:

· To express from which purchase channel a certain service bundle can be purchased

· To express all information about a service bundle that is specific for the purchase channel (which can include the price information)
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	Data Type

	PurchaseData
	E
	O
	0..N
	PurchaseData fragment

Contains the following attributes:


id

version

validFrom

validTo
Contains the following sub-elements:


ExtensionURL


PurchaseItemID


PurchaseChannelID


PriceInfo


MediaInformation

PromotionInfo
	

	id
	A
	M
	1
	ID of the PurchaseData fragment
	Integer

	version
	A
	M
	1
	Version of this fragment. The newer version overrides the older one as soon as it has been received.
	Byte (8 bits)

	validFrom
	A
	O
	0..1
	The first moment when this fragment is valid. If not given, the validity is assumed to have started at some time in the past
	Integer (32 bits)
expressed as NTP time

	validTo
	A
	O
	0..1
	The last moment when this fragment is valid. If not given, the validity is assumed to end in undefined time in the future.
	Integer (32 bits)
expressed as NTP time

	ExtensionURL
	E1
	O
	0..N
	URL containing additional information in an extension fragment
	AnyURI

	PurchaseItemID
	E1
	M
	1
	The PurchaseItem to which this PurchaseData applies to.
	Integer

	PurchaseChannelD
	E1
	M
	1..N
	The PurchaseChannel through which the idenfied PurchaseItem can be obtained.
	Integer

	PriceInfo
	E1
	M
	1..N
	If the price is not given, it will be negotiated with the user as part of the purchase transaction. In this case, the PurchaseData fragment merely reflects that a certain purchase item can be purchased from the PurchaseChannel.

Contains the following sub-elements:


SubscriptionUnit


UnitText


Price
	

	SubscriptionUnit
	E2
	M
	1
	Description of time unit of subscription

Attributes:

type

value 

       unit 
	

	Type
	A
	M
	1
	Subscription type, It maybe have the types described below:
1, length of the consume time charging
2. Times charging

3. Service or channel charging

4 .Content charging

5. Package charging ( include time service or content)(包月或者是服务，内容包计费)
	Integer

	Value
	A
	M
	1
	Number of units. 
	Integer

	Unit
	A
	M
	1
	 Unit, maybe length of consume time or times ,or package time etc.
	Integer

	
	
	
	
	


	It is not necessary to describe the Time unit in here, because it can be distinguish from the Unit Attribute in SubscriptionUnit

	
	
	
	
	
	

	Description
	E2
	O
	0..1
	Description of SubscriptionUnit e.g. service package name , possibly in multiple language.

Attribute:

Lang
	

	Lang
	A
	O
	0..1
	Language
	3-byte 
ISO 639 language code

	Price
	E2
	M
	1..N
	The price of the purchase item for the defined duration

Attributes:

currency 

value
	

	Currency
	A
	M
	1
	Currency of price
	ISO 4217 international currency codes

	Value
	A
	M
	1
	Value in the designed currency
	Integer

	MediaInformation
	E1
	O
	0..N
	Optional reference to an icon, pictogramme, animation or audio. PreviewData or reference to PreviewData is used here.
Attributes:

usage
id
	

	usage
	A
	M
	1
	Possible values: background, icon (e.g.)
	Integer 
(8 bits)

	id 
	A
	M
	1
	ID of the PreviewData fragment
	Integer 
(8 bits)

	PromotionInfo
	E1
	O
	0..N
	Information of the promotion activities/coupons related to the PurchaseItem
Contains the following sub-elements:
PromotionID
Title

LifeSpan

TargetUserProfile
Description
URL
	

	PromotionID
	E2
	M
	1
	Identifier of one certain PromotionInfo, unique for BSM. PromotionID may be used in the purchase process to identify the specific promotion
	Integer

	Title
	E2
	M
	1
	Title of the PromotionInfo
	String

	Lifespan
	E2
	O
	0..1
	Lifespan of this PromotionInfo.

Contains the following attributes:
ValidFrom

ValidTo
	

	ValidFrom


	A
	O
	0..1
	Start of validity; if not given, the start of validity is assumed in the past
	Integer
(32 bits)
expressed as NTP time

	ValidTo
	A
	O
	0..1
	End of validity; if not given, the end of validity is assumed in the distant future, and the end time can be specified later by updating the object
	Integer
(32 bits)
expressed as NTP time

	TargetUserProfile
	E2
	O
	0..1
	Profile of the users who the service or content is targeting at. For example, age, gender, occupation, etc. Details of the sub-elements TBD.


	

	Description
	E2
	M
	0..1
	Description or explanation about the PromotionInfo.
	String

	URL
	E2
	M
	0..1
	URL containing the detailed promotional information (e.g. information about coupon sponsors, server location for purchases by using coupons)
	AnyURI

	<proprietary elements>
	E1 or lower
	O
	0..N
	Any number of proprietary or application-specific elements that are not defined in this specification.
	


Legend: Type: E=Element A=Attribute, E1=sub-element, E2=sub-element’s sub-element
Presence = (O)ptionality/(M)andatority 
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