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1 Reason for Change

DRM 2.2 main technical specification should describe advertisement management aggregating functionality recently added and to be added in DCF and REL specifications. It is proposed to add a placeholder for this in section 21.
R01: extended to incorporate additional agreed functionality.
2 Impact on Backward Compatibility

None
3 Impact on Other Specifications

None
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

DRM WG is recommended to agree this CR.
6 Detailed Change Proposal

Change 1:  Add new section 21
21.  Advertisement Management
In DRM 2.2, a new set of features is specified that enables extended control over DRM Content consumption based on mandatory show up of advertisements. Advertisements can take different forms such as video, images and applications, and they can be played at the beginning, in the middle or as the part of normal content play out.
OMA DRM 2.2 REL specifies the following functionality for advertisement-based content consumption:

· The <AdvertisementPolicy> element, contained in the requirements model of REL, aggregates requirements for Enforced Advertising. The <playout>, <displayout> and <executeout> specify advertisement assets and the rules for enforced rendering of playable (e.g. AV), displayable (e.g. image) or executable Advertisements, respectively. These requirements MUST be fulfilled before rendering of the associated (non-advertisement) content can start.

· When an RO contains <discrete> element the DRM Agent MUST pause normal (non-advertisement) content rendering and fulfill the requirements specified under <requirement> element (under this element advertisement enforcement rules are contained). After all of the requirements are fulfilled, the DRM Agent MAY resume normal content consumption. The value of <discrete> element specifies period of time that non-advertisement content can be played continuously (before show up of an advertisement). See [DRMREL-v2.2] for details.
· [TBD: This list may be extended further before or during the consistency review]
OMA DRM 2.2 DCF specifies the following functionality for advertisement-based content consumption:

· Key stream message ECM of MPEG2DCF MAY carry content_control_information access criteria descriptor that indicates the start and the end of the advertisement media embedded into the transport stream. The DRM Agent receiving this access criteria descriptor MUST impose locking of the user controls in the media player so that advertisement cannot be skipped or fast forwarded. See [DRMCF-v2.2] for details.
· [TBD: This list may be extended further before or during the consistency review]
Metering extensions for advertisement management are specified in section 11.
[TBD: This section is to be finalized during the consistency review]
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