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1 Reason for Change

It has been agreed that unfulfilled requirements are to be removed from requirements document. See OMA-DRM-2010-0234R01-INP_DRM_2.2_unfulfilled_requirements_for_decision for details.

In addition to that, associated use cases should be removed from the specification.

2 Impact on Backward Compatibility

None identified
3 Impact on Other Specifications

None identified
4 Intellectual Property Rights

Members and their Affiliates (collectively, "Members") agree to use their reasonable endeavours to inform timely the Open Mobile Alliance of Essential IPR as they become aware that the Essential IPR is related to the prepared or published Specification.  This obligation does not imply an obligation on Members to conduct IPR searches.  This duty is contained in the Open Mobile Alliance application form to which each Member's attention is drawn.  Members shall submit to the General Manager of Operations of OMA the IPR Statement and the IPR Licensing Declaration.  These forms are available from OMA or online at the OMA website at www.openmobilealliance.org.

5 Recommendation

Group is kindly requested to review and agree the proposed change.
6 Detailed Change Proposal

Change 1:  Perform the following change to appendix B.
Appendix B. Use cases
(Informative)

This section describes the new use cases enabled by DRM2.2.  For a description of the legacy usage scenarios covered by DRM2.1, please see Appendix C.

B.1 Enforced advertisement playback

B.1.1  ASK  \* MERGEFORMAT Short Description

Miss Li is an undergraduate student. When she goes to purchase a season of her favourite comedy show, two options show up in the webpage. One option is for the show without advertisement at a higher price; the other one is for the show with advertisements at a lower price.  

The Advertisements are provided by the SP.  The type of advertisements to be shown can depend on Miss Li’s profile which can be based on her personal preferences, or on previous content consumed, or on the demographic of Miss Li such as age.  In this case, Miss Li is a sports fan, and chooses to buy the season of the show at a lower cost with sports related advertisements.  She is shown an advertisement about an important game coming up, and decides to buy tickets to watch the game.

The content and/or the Rights Object may contain the information to indicate the terminal to play the selected advertisements before the content play or at a middle slot during the content play and the enforced advertisements cannot be skipped, so viewing of the rest of the contents is not possible until advertisement is played out.  The advertisement content may be subsequently dynamically updated by the advertising agency, for example to be seen on subsequent viewings.
Alternative cases

(a) Miss Li can be given the option to select the amount of advertisements to view, which will affect the cost.  For example, she selects the show which has a cost of $20 without advertisements.  If she selects 3 advertisements, the price of the show is $15. If she selects 1 advertisement, the price is $19.

(b) Miss Li may buy the show with 3 advertisements which has rights extending across a domain of users, including herself and her friend Bob.  In this case, the restriction (i.e. watch 3 advertisements) applies across all users in the domain, however the advertisements to be shown will be personalised differently for Miss Li and Bob.

(c) Miss Li has previously agreed with the content provider that she always wants adverts, so she is not shown the options on the webpage.

(d) Miss Li purchases a game service, where she can play a game 5 times once the advertisements associated to the game are watched.

(e) In some cases, the rendering of selected advertisements may even replace the need for Miss Li to pay for the associated content.
B.1.2 Market benefits

Benefit to customer is reduced cost of content.

Benefit to advertising agency is more opportunities to reach the customer.

B.2 Permissions for individual features of DRM Content
B.2.1  ASK  \* MERGEFORMAT Short Description

Tom buys a new handset that was offered as a Game Bundle. The handset already contains a set of games that can be played in trial mode.  Tom starts playing a Tetris game. 

He can play for free until he reaches level 3. The application asks him if he wants to purchase a full license for 1$ so that he can continue. Tom confirms. If yes, Tom‘s handset acquires a rights object allowing Tom to play the game he has selected without any further restrictions.  Tom can now continue to play the game

Alternative cases:

1. (a) The application asks Tom if he would like to purchase the option to play online against other players, if he purchases the multiplayer mode for an additional 1$.

B.2.2 Market benefits

Benefit to customer to trial a limited version of game for low cost.

Benefit to game provider of option of additional revenue streams.

Benefit to operator to enable pre-installation of games, with subsequent revenue streams but minimal network load for downloads.

B.3 
B.3.1 



B.3.2 

B.4 Video streaming:  maximum resolution
B.4.1  ASK  \* MERGEFORMAT Short Description

Jo has a subscription for a Video on Demand service that offers “streaming” of movies to PC and handset. She has signed a subscription for standard definition content.

Jo is using a PC as a video server for her home entertainment system. She chooses a movie from the subscription service.  Despite the fact that the movie is available in HD, the DRM license on her PC only allows for standard definition, so the movie is downloaded from the subscription service in an SD encoding.




B.4.2 Market benefits

Supports differential charging models for SD and HD content.


B.5 Restriction on number of Player devices

B.5.1  ASK  \* MERGEFORMAT Short Description

The SP provides a service option for the content consuming that the number of Player Devices be considered in the price of content.

Mr. Tan only has two personal devices, so he purchases a piece of content with the restriction within two Player Devices and with 10 times Move permission.

Once Mr. Tan has ever played the content in his two devices, the content will not be able to be played in another third device. If still remains some Move count permissions, the content can only be played between these two devices.
B.5.2 Market benefits

Enables price plans based on allowed number of player devices.
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