“Key points” assembled by TP Chair at the end of the Workshop in Sorrento
Enablers
· Identify priority list of enablers to address the All-IP challenge 
· Ensure support for flexible and differentiated charging models 
· Provide communication API tools support: CAB, CPM 
· DM support for new environments 
· Identify M2M requirements 
· Identify support for “Telepresence”-like services
· Support service/content download models (download is >90% of data traffic), but don’t neglect future content sharing potential models (i.e. higher upload traffic) 
· Embrace WEB2.0 techniques 
· Service evolution, not service revolution 
 

Adaptation, contextualisation and personalisation
· Evolve/adapt/profile existing technologies (OMA and others) 
· Knowledge of devices and device context (e.g. DPE) 
· Utilise user preferences information to contextualise and personalise services 
 

Multi-domain
· Identify domains other than traditional mobile/fixed domains 
· Identify enablers to support services convergence across multiple domains 
· How could NGSON’s architecture, service management layer capabilities and service router (completion 2011) need to be considered? 
 

Ubiquitousness and access
· Enable services on any device, anywhere 
· Must have compelling User Experience, key to attracting users 
 

Corporate sector
· Identify corporate mobile service needs (highest revenue growth) 
· Ensure both Telco and Webco models supported 
“Considerations and mapping into OMA activities” indentified in the REQ presentation made at the Workshop in Sorrento
1) Voice and Messaging/SMS generate the most of total mobile revenue

· CPM/CAB and Push over SIP for Messaging, Mobile Email, APIs activity

2) Access information using browser, access e-mail and access social networking continue driving mobile Internet adoption.

· Browsing, New activity related to social networking?

3) The number of mobile users connecting using a USB modem plugged in a PC is growing

· Device Management,

4) The fastest growth in revenues has come from mobile services offered to Corporate users

· New activity related specific Corporate services?

5) User Experience is a key for attracting users

· Look and Feel Customization

6) More complex devices are available on the market and need to be managed

· Device Management, Smart Card Web Server, Client Side Enabler APIs

7) New actors (WebCos) as Service Providers for final users, using the mobile network as transport facility

· APIs activity

8) Users may like more flexibility on packaging services in terms of charging

· Charging

