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1 Description

Description and Objectives of Work to be undertaken (including Justification and Use Cases):

Mobile Advertising is getting its importance as an emerging revenue source of smart phone environment. Current application stores for smart phone provide hundreds of thousands applications for free and its driving power is advertising as well.

Each mobile operator has its smart phone subscribers would like to provide mobile advertising as well.  It is obvious that the standardized way of mobile advertising on their smart phone applications provides huge opportunity and revenue to them. Through that work, they will get unified and magnified mobile advertising channel and boomed up development of smart phone application for the subscribers.
OMA activity has defined mobile advertising core architecture and its interfaces already in OMA MobAd enabler and the enabler reflects mobile service environments well.  OMA MobAd is very useful to mobile service providers because it focuses on core parts of mobile advertising and describes the interaction and interface between them. But it is not enough to be used by the application developers that they don’t have deep knowledge of mobile service and mobile advertising.  They need more encapsulated and familiar tool to develop ad-enabled application.
In this context, OMA MobAd needs to be transformed to the application world.  To jump into the area, MobAd should need to be form of Open API to support the application developers.

This WI is proposed to define Mobile Advertising Open API which is a set of APIs to use ad-interfaces and ad-objects for developing advertising service and application on mobile environment.  It will follow MobAd architecture and interface. Most of this WI activity will define APIs which are covering MobAd specifications.

Through the bellow activity, it is also achieved providing guidance to developers they do not have strong ad-related experience.
Work Areas:

The WI focuses on defining APIs to cover OMA MobAd enabler.  This WI would not define new architecture and interface to provide mobile advertising service itself.  This WI has the following work areas:
· Ad-contents handling API: This area covers delivering and handling functions for ad-contents.
· Ad-metrics handling API: This area is related to handling ad-metrics from user interactions.
· User and device profile handling API: This area addressed preparing functions to enable ad-contents on the client side.
Issues this Work Item is Aimed to Solve
This WI would solve problems to transfer MobAd to open API:
· Ad-process encapsulation: Most of application developers are not the expert on mobile advertising.
· Standardized ad-inventory: To provide open service, there is need to maximize ad-media volume and simplify developing complexity.
Market Benefits:
For the operators:

· Play major role in the mobile advertising service
· Get new service model, new revenue source
· Boom up operator application store through providing additional revenue model to their application developers
For the developer:

· Get additional revenue model except their own model
· Provide more wide range application with less budget
For the end users

· More applications and services with lower price
· Get more information from the ad-enabled applications
For the vendors
· Get new service model, new revenue source
· Provide MobAd Open API solution
Expected Market Penetration:
Application stores provide hundreds of thousands applications each.  These huge amounts of applications are all possible potential channel of mobile advertising service. 
The portion of smart phone is getting bigger and bigger. Therefore, the market of application will be getting larger and larger.
Through this situation, players of mobile advertising including operators will gain its major role in mobile advertising industry.
Complexity:
This WI mostly re-uses existing MobAd enabler. The release of this WI is easy for MobAd service providers.
Time to Market:
The applications store is expected for rapid growth, and there are no standard for mobile advertising open API.
Therefore OMA delays its enabler release; OMA may face risks losing the influencing power to mobile advertising market which is related to application store.
Uniqueness:
There is no similar OMA enabler and no other Standard Development Organisation is working on this topic.
Existing Specifications or Documents Affected:

None
Linked Work Items:

MobAd
Linked Affected OMA Groups and External Fora

OMA REQ

OMA ARC

OMA-CD

Mobile Marketing Association (MMA)

GSM Association (GSMA)
Mobile Advertising Forum (MoAD)

2 Planned Deliverables

Enabler Release Package:

 FORMCHECKBOX 

Full life-cycle work flow with specifications (RD, AD, TS, etc) and interoperability testing. 

Reference Release Package:

 FORMCHECKBOX 

RD Package – This is not intended to be part of an enabler.

 FORMCHECKBOX 

AD Package (Includes associated RD, if needed) – This is not intended to be part of an enabler.

 FORMCHECKBOX 

White Paper Package – Informative technical document not associated with an enabler.
 FORMCHECKBOX 

Data Description Package (e.g. Schema, MO) – Data description whose definition is not part of an enabler.
 FORMCHECKBOX 

Other – Describe:_______________________________________________________________
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Service Impacts:

In this WI, there are some mobile advertising service and application developing issues. Most of service issues will be same as MobAd.
Architecture Impacts:

Mobile Advertising Open API will follow MobAd Enabler to make basic architecture. It will take cooperation closely with the ARC WG.
Charging/Billing Impacts:

None.
Security Impacts:

None.

Privacy Impacts:

Mobile Advertising Open API should support security and privacy requirements from various global organisations.

IOT Impacts:

Test specifications for this API specification will need to be developed.
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